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From: Public Purchase
To: Lisa Truax
Cc: Melissa Mattson
Subject: Release Successful on Bid RFP #21.7 - Athletic Equipment and Wall Mats
Date: Monday, September 28, 2020 9:02:26 AM

Lisa M Truax:

Bid     "RFP #21.7 - Athletic Equipment and Wall Mats"
Status: Release Successful on Sep 28, 2020 8:02:19 AM MDT

You can check the released bid by going to the following address:
http://www.publicpurchase.com/gems/bid/bidView?bidId=133256

If you have any questions regarding this bid, please contact our Customer Support Staff at
agencysupport@publicpurchase.com

Thank you for using Public Purchase.

MK= YM+PgpDn66Rgrfy1GiRnFA==
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Cooperative Purchasing Connection  
  
 

         
 

 
RFP #21.7 – Athletic Equipment  

& Wall Mats 

 
 
 

Due:  10:00 a.m. CT on Tuesday, October 27, 2020 
 

Vendors will submit questions and proposals online via Public 
Purchase (www.publicpurchase.com) 

 

  

RFP Facilitator:  

Published in: 
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I. Introduction   

s.

II. Solicitation Procedures 
A. Vendor Qualifications 

B. Required Securities  
Bid Bond: 



4 
 

 
 

 
 

 
 

Performance Bond (for construction and/or installation related projects): 
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C. RFP Timeline:
Date/Time Event 

October 16, 2020, at 10:00 a.m. CT Deadline for Vendors to Submit Questions 
October 27, 2020, at 10:00 a.m. CT Deadline for Submission 

D. Non-Required Conference Call:

 .   
 Dial-in Number:   
 Meeting ID:  
 Password:   

 
E. RFP Submission 

Public Purchase:  

 
 
Submission of Proposals:  

F. RFP Particulars 
Correction of RFP Documents:

 
Addenda:
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Interpretations: 

Modifications or Withdrawal of a Proposal:

 
Opening of Proposals (Opening Record):

 
G. Solicitation Evaluation 

 

 

 

 

Factor Guidance 

 
Vendor 

Criteria Points Average Points Awarded 
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Total Technical Points 280 0 

Total Pricing Points 220 0 
Total Score 500 0 

 
Best and Final Offer (BAFO):   

 
Rejection of Any or All Proposals:  

 

H. Contract Award 
Binding Contract:  

Notification of Intent to Award: 

 
Contract Term:  

 
 
 
 
 

 
Administrative Fee:  
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Sales Reports Required of the Vendor: 

 
 
 
 
 
 
 

Certificate of Insurance: 

 
 
 

 
Contract Development:  

Solicitation Debriefing:  
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Audit Packet:

III. Technical Specifications  
A. Scope of Work:

Objective:

 
 
 
 
 

 

B. Quantity History: 
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C. Terms and Conditions:   

 
 
General:

 

 

Equipment and Supplies: 
 

 

 

Athletic Equipment – Large Athletic Equipment, Apparatuses, Installation, Maintenance & 
Repair: 
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Wall Mats – Athletic Wall Padding (Mats), Materials, Installation, Maintenance & Repair 

 

 

 
 
 
 

 
 

 

 

Pricing: 
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Ordering Methods:

 

 

 

 

 
Freight and Delivery: 

 

 

 

Design Layout and/or Installation Services: 
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Maintenance Plans:   
 

 
 

 

Advertising and Marketing:
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Appendix A: Sales Report Template 
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Appendix B: New Vendor Implementation Checklist – Sample 

Task Description Target Completion  Completed By 
1. CPC Vendor Orientation 

2. Vendor/Supplier Login Established – Express 
(if applicable) 

3. Sales Training and Roll Out 

4. Web Development/Express Store (if 
applicable) 

5. Marketing 

*All materials will be approved by Vendor prior to 
disbursement 

6. Marketing – Vendor 

*All materials will be approved by CPC prior to 
disbursement 

7. Management Strategies 

 Semi-Annual Evaluation and/or Annual 
Evaluation



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

General Terms & Conditions 

 
Assignment

 
Amendments: 

.

Audit:

 
Awarded Vendor:

 
Awards:

 

 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 

 
 
 

 
 

 

 

 
Byrd Anti-Lobbying Amendment:

 
Collusion:

 
Confidential Information: 

 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

Costs of Preparation:

 
Debarment and Suspension: 

 
Default Contract: 

 
Defects:  

 
Delivery:  

 
Express Online Marketplace:  

 
Entire Agreement:

 

 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 

 

 

 
 

 

 
Federal Requirements:

Federal Uniform Guidance:

 
Fiscal Year:

 
Force Majeure:  



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 
Governing Law:  

 
Governing Venue:

 
Hold Harmless: 

 
Leasing and Rental Agreements:

 
Marketing and Promotion:

Minority and Women-Owned Business:



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 
New Agency Notification:

 
Non-Discrimination:

 

 

 
 

 
Notices:  

 
Ordering:

 
Patent Indemnification: 

 
Participating Agency:

 
Party: 

 
Payment: 

 



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 

 
Payment; Invoices:

 
Prompt Payment:

 
Protests:

 
 
 
 

 
 
Qualified Respondent:

 
Recalls:

Relationship of Parties:

 
Respondent:

 
Rights and Obligations Upon Termination:



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 
Risk of Loss:

 
Safety Data Sheet (SDS):

 
Sales Representation and Marketing:

 
 
 

 
Sales Tax:

 
Severability:

 
Substance Use and Conduct:

 
Substitutions:  



Cooperative Purchasing Connection | 888-739-3289 | www.purchasingconnection.org 

 
Termination:

 
 
 

 
 
Tri-State Area: 

 
Value Added Attributes:

 
Vendor Orientation (CPC 101):

 
Waiver: 
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Vendor Questionnaire 
RFP #21.7 – Athletic Equipment & Wall Mats 

Instructions 
Contained herein is a questionnaire required by the Cooperative Purchasing Connection (CPC).  Please note, while 
some information is merely informational, some will be used during the evaluation and vetting process. 
 
To submit the required forms, follow these steps: 

1. Read the document in its entirety. 
2. Respondents must use the Vendor Questionnaire to its capacity.  Attached exhibits and/or supplemental 

information should be included only when requested (i.e. Marketing Plan). 
3. Complete all questions. 
4. Save all pages in the correct order to a single PDF format titled “Vendor Questionnaire – Name of 

Company”. 
5. Submit the Vendor Questionnaire, along with other required documents in Public Purchase.   

 
 
The following sections will need to be completed before submission and submitted as one (1) single PDF 
titled “Vendor Questionnaire – Name of Company”: 
 

1. Company Information 
2. Qualifications & Experience  
3. Marketing & Partnership   
4. Financials & Level of Support   
5. Industry-Specific Information
6. References 
7. Additional Requirements* 
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Name of Company: 

 

 
Company Address: 

 
 

 
City, State, Zip code: 

 
 

Website:  
 
Phone:  

 
 

Provide the following company contacts that will be working with this anticipated contract.  Include name, email, and 
phone number(s). 

 Name Email Phone 
General Manager    
Contract Manager
Sales Manager
Marketing Manager
Customer Service Manager    
Account Manager(s)    

List who will be responsible for receiving updated membership lists. 
Name Email Phone
   

List who will be responsible for submitting sales reports and administrative fee payments every quarter. 
Name Email Phone
   

List who will be responsible for conducting audits as requested by CPC. 
Name Email Phone

Identify any business types/classifications that your company holds.  *Submit documentation in PDF format to verify 
business status (see bid checklist). 

x Business Type/Classification  x Business Type/Classification 
 8(a)       8(a) Qualified Business  SDB                Small Disadvantaged Business 
 DBE          Disadvantaged Business Enterprise  SDVOB          Service-Disabled Veteran Owned Business 
 HUB      Historically Underutilized Business Zone  SECTION 3   Section 3 Business Concern 
 MBE          Minority-Owned Business Enterprise  SSV                 Sole Source Vendor 

MWBE Minority Women-Owned Business Enterprise  VBE                Veteran-Owned Business Enterprise
 SBE           Small Business Enterprise  WBE               Woman-Owned Business Enterprise 
 Other; list name:  

 

Company Information 
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1. Provide a brief background of your organization, including the year it was founded (1-2 paragraphsmax.). 
Click or tap here to enter text. 

2. Provide evidence of what your company is doing to remain viable in the industry. 
Click or tap here to enter text.

3. Describe your current locations, staffing levels, and the number of staff that will be dedicated to the resulting 
contract if awarded. 

Click or tap here to enter text. 

4. Describe your company’s logistics (experience, production, distribution of products, warehouse inventories 
and delivery systems used) that should be considered in your ability to deliver on-time quality products to CPC 
participating agencies. 

Click or tap here to enter text. 

5. Describe your customer retention (i.e. customers who are served that continue to be repeat customers).  
Click or tap here to enter text. 

6. Describe the number of agencies your organization, on average, provides athletic equipment and/or wall mats 
for each year in the states outline in this solicitation? 

Click or tap here to enter text. 

7. Is your organization able to service all areas and eligible agencies as outlined in this solicitation?  If no, explain 
why your organization is not able to service a particular area and/or state.

Click or tap here to enter text. 

8. Provide a list of other contracts your organization has in place that could be accessed by our membership for 
your services (e.g. other consortiums) in the states outlined in this solicitation?

Click or tap here to enter text. 

9. Provide a list of governmental, educational, and cooperative contracts that your company holds outside the 
states outlined in this solicitation.

Click or tap here to enter text. 

10. List the agencies, if any, you would exempt from this contract (i.e. current agencies that you are currently 
serving that will be exempt from pricing submitted with this proposal). 

Click or tap here to enter text. 

 
 
 

1. Describe how your company markets directly to potential customers. 
Click or tap here to enter text. 

2. Describe marketing collateral, sales campaigns, events, conferences (virtual/in-person) attended that have 
been successful for your organization in the past.   

Click or tap here to enter text. 

3. Describe and submit a marketing plan that would describe, at a minimum, the following:  process on how the 
contract will be launched to current and potential agencies, the ability to produce and maintain full-color print 
advertisements in camera-ready electronic format, including company logos and contact information, 

Qualifications & Experience (80 points) 

Marketing & Partnership (40 points) 
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anticipated contract announcements, planned advertisements, industry periodicals, other direct, or indirect 
marketing activities promoting the awarded contract, and how the contract award will be displayed/linked on 
your organization’s website.  You can submit any support/sample materials as Exhibit A – Marketing Plan. 

Click or tap here to enter text. 

4. Describe how your company will position this contract to CPC’s participating agencies if awarded.
Click or tap here to enter text. 

5. Describe how you plan to inform and train your personnel on the details and promotion of the contract.  
Describe how your organization plans to utilize your marketing and sales staff with this anticipated contract.

Click or tap here to enter text. 

 
 
 

1. Indicate the level of support your company will offer on this contract category.  
  
 Pricing is better than what is offered to individual education, government, and nonprofit agencies. 
 Pricing is better than what is offered to cooperative purchasing organizations or state purchasing departments. 
 Other, please describe 

If OTHER, describe how the pricing submitted differs from individual entities or other purchasing consortiums: 
Click or tap here to enter text.

2. Has your company and/or any proposed subcontractors been involved in any alleged significant prior or 
ongoing contract failures, contract breaches, any civil or criminal litigation or investigation pending within the 
last five (5) years?

 
Yes No

 
If YES, document thoroughly and list any contract in which your organization has been found guilty or liable, or 
which may affect the performance of the services.
Click or tap here to enter text. 

3. Has your company been disbarred and or suspended in doing business within the United States? 
 
  Yes  No 
 
If YES, list what states, the reason for debarment and/or suspension, and its effective dates. 
Click or tap here to enter text. 

1. Describe your company’s ability to provide maintenance, support, and repair services for the proposed 
products.  Describe how a participating agency would seek maintenance and obtaining required pieces should 
equipment fail. 

Click or tap here to enter text.

2. Describe your warranty program, including any conditions and requirements to qualify claims procedure and 
overall structure.  Describe warranty coverage, restrictions/limitations, and any possible travel expenses. 

Click or tap here to enter text. 

Financials & Level of Support (15 points) 

Warranty (20 points) 
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1. Provide a narrative description of the products and services you are offering in your proposal. 
Click or tap here to enter text. 

2. Describe what differentiates your company from your competitors.  Describe your differences regarding sales, 
service, installation, technology, and product line. 

Click or tap here to enter text. 

3. Describe how your company works with participating agencies to fulfill their needs and wants regarding 
athletic equipment and wall mats (i.e. site visits, quotes, communication, drawings, approval). 

Click or tap here to enter text. 

4. Describe your proposed order process (from start to finish) for this proposal and contract award.  Specify if you 
will be including a dealer network and how they will be involved.

Click or tap here to enter text. 

5. Describe your company’s allowed methods for payment and if any fees are assessed for those methods.  Also 
describe how your company works with agencies to determine payment terms.

Click or tap here to enter text. 

6. Describe your delivery policy and lead time required from an agency placing an order to receipt of delivery. 
Click or tap here to enter text. 

7. Describe in detail your proposed exchange and return program(s) and policy(s).
Click or tap here to enter text. 

8. Describe the duties of your installation team(s), project roles, and any applicable certifications your installers 
hold. 

Click or tap here to enter text. 

9. Describe any “added value” attributes being offered to CPC and its participating agencies when purchasing 
services through your company. Describe any “value-adds” that are exclusive to CPC and the potential resulting 
contract. 

Click or tap here to enter text.

10. Describe any self-audit process/program you plan to employ to verify compliance with your anticipated 
contract with CPC.

Click or tap here to enter text. 

 
     

 
1. List any additional stipulations and/or requirements your company requests that are not covered in the RFP. 

Click or tap here to enter text. 
 

2. List any exceptions your company is requesting to the terms outlined in the Technical Specifications.  
Respondents must include the following when requesting exceptions: 

 RFP section number and page number 
 Describe the exception 
 Explanation of why this is an issue 
 A proposed alternative to meet the needs of participating agencies and the cooperative

Exceptions & Deviations (10 points) 

Industry Specific Information (100 points) 
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Click or tap here to enter text. 

 
 
 

Provide three (3) references that have purchased athletic equipment and wall mats from your company within the 
last two (2) years.  References from the CPC’s tri-state area are preferred.  A contact name, phone number and 
email will be required.  *Note, ensure your references are prepared to communicate with a representative from 
CPC.  Failure to confirm a reference of your company’s past work may affect your evaluation. 
 
Reference #1 – Company Name Click or tap here to enter text. 
Service/Product Purchased Click or tap here to enter text.
Year of Purchase Click or tap here to enter text. 
Reference Contact Click or tap here to enter text. 
Phone Click or tap here to enter text. 
Email Click or tap here to enter text. 
  
Reference #2 – Company Name Click or tap here to enter text. 
Service/ProductPurchased Click or tap here to enter text. 
Year of Purchase Click or tap here to enter text. 
Reference Contact Click or tap here to enter text. 
Phone Click or tap here to enter text. 
Email Click or tap here to enter text. 
  
Reference #3 – Company Name Click or tap here to enter text. 
Service/PurchasePurchased Click or tap here to enter text. 
Year of Purchase Click or tap here to enter text. 
Reference Contact Click or tap here to enter text.
Phone Click or tap here to enter text. 
Email Click or tap here to enter text. 

 
 
 

As required by CPC, submit the following additional items as individual PDFs as outlined below: 
1. Exhibit A – Marketing Plan – Name of Company 

Submit any supplemental materials that outline your marketing plan as outlined in your response above. 
 
A marketing plan would describe, at a minimum, the following: process on how the contract will be launched to current 
and potential agencies, the ability to produce and maintain full-color print advertisements in camera-ready electronic 
format, including company logos and contact information, anticipated contract announcements, planned advertisements, 
industry periodicals, other direct, or indirect marketing activities promoting the awarded contract, and how the contract 
award will be displayed/linked on the Vendor’s website. 

2. Exhibit B – Letter/Line of Credit – Name of Company  
Attach a letter from a business’s chief financial institution indicating the current line of credit available to the 
business and evidence of financial stability for the past three calendar years (2019, 2018, 2017). This letter 
should state the line of credit as a range (i.e. “Credit in the low six (6) figures” or “a credit line exceeding six
(6) figures”).  The Letter/Line of Credit will be deemed “Confidential”.  This letter/line of credit is a 
requirement to help determine the financial stability of the company.  Failure to submit a form of financial 
health may deem your response as non-responsive.

References  (15 points) 

Additional Requirements  
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3. Exhibit C - State(s) Contractor’s License - Name of Company 

Submit a PDF copy of your contractor’s license allowing you do to construction type work in CPC’s tri-state 
area. 
 

4. Exhibit D – Wall Mat Specifications – Name of Company 
Submit all applicable requirements meeting the technical specifications as required and outlined in the RFP 
documents for all wall mats being proposed.       
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Vendor Forms & Signatures 
RFP #21.7 – Athletic Equipment & Wall Mats 

Instructions 
Contained herein are forms and information required by the Cooperative Purchasing Connection (CPC).  Please 
note, while some information is merely informational, some will be used during the evaluation and vetting process. 
 
To submit the required forms, follow these steps: 

1. Read the document in its entirety. 
2. Complete all questions and forms. 
3. Save all pages in the correct order to a single PDF format titled “Vendor Forms & Signatures – Name of 

Company”. 
4. Submit the forms in the required format with all necessary signatures in Public Purchase.   

 
 
The following sections will need to be completed prior to submission and submitted as one single PDF 
titled “Vendor Forms & Signatures – Name of Company”: 
 

1. Addendum Acknowledgement 
2. Contract Offer & Award
3. Uniform Guidance “EDGAR” Certification Form 
4. Subcontractor Utilization Form 
5. Solicitation Checklist
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Instructions:  Please acknowledge receipt of all addenda issues with this solicitation by completing this addendum 
acknowledgment form.  Check the box next to each addendum received and sign below.  If no addenda were issued, 
sign the bottom section to verify.  Failure to acknowledge addenda may result in bid disqualification. 

 
Acknowledgment:  I hereby acknowledge receipt of the following addenda and have made the necessary revisions 
to my proposal, plans and/or specifications, etc. 

 
Addendum Numbers Received (check the box next to each addendum received): 

  
 Addendum No. 1   Addendum No. 5 

 Addendum No. 2   Addendum No. 6 

Addendum No. 3 Addendum No. 7

 Addendum No. 4   Addendum No. 8 

 
I understand that failure to confirm receipt of addenda may cause for rejection of this response. 

 
 
 
         
       Authorized Signature 
 
 
         
       Date  
 
 
 
 
 
 
 

Acknowledgment:  I hereby acknowledge that no addenda were issued during this solicitation process.  I 
understand that failure to confirm this acknowledgment may cause for rejection of this response.   

 
 
 
         
       Authorized Signature 
 
 
         
       Date  
 
 
 
 

*Note, both sections on this form should not be signed.  

Addendum Acknowledgement 
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Instructions: Part I of this form is to be completed by the Vendor and signed by its authorized representative.  Part 
II will be completed by the Cooperative Purchasing Connection (CPC) upon the occasion of an award.   
 
Part I: Vendor 
In compliance with the Request for Proposal (RFP), the undersigned warrants that I/we have examined all General 
Terms and Conditions, Forms and Technical Specifications, and being familiar with all of the conditions surrounding 
the proposed projects, hereby offer and agree to furnish all labor, materials, supplies, equipment and professional 
services in compliance with all terms, conditions, specifications and amendments in this solicitation and any written 
exceptions in the offer.  Signature also certifies understanding and compliance with this proposal. The undersigned 
understands that his/her competence and responsibility and that of his/her proposed subcontractors, time of 
completion, as well as other factors of interest to the CPC as stated in the evaluation section, will be a consideration 
in making the award.  This contract offer and award binds said Vendor to all terms and conditions stated in the 
proposal. 
 

Business Name Date
 
Address

  
City, State, Zip

 

 
Contact Person  

  
Title 

 

 
Authorized Signature 

  
Title 

 

 
Email

  
Phone 

 

Part II: CPC 
Your response to the identified proposal is hereby accepted.  As a Vendor, you are now bound to offer and provide 
the products and services identified within this solicitation, your response, including all terms, conditions, 
specifications, exceptions, and amendments.  As a Vendor, you are hereby not to commence any billable work or 
provide any products or services under this contract until an executed purchase order is received from a CPC 
participating agency.  The initial term of this contract shall be for up to twenty-four (24) months and will commence 
on the date indicated below and continue unless terminated, canceled or extended.  By mutual written agreement as 
warranted, the contract may be extended for one (1) additional 24-month period. 
 

 
Awarding Agency

 
 

 
Authorized 
Representative 

 
 

Name Printed or Typed 
 

 
Awarded this 

 
 

 
day of 

 
 

 
Contract Number 

 
 

 
Contract to Commence  

 
 

Contract Offer & Award 
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Instructions:  When a purchasing agency seeks to procure goods and services using funds under a federal grant or 
contract, specific federal laws, regulations, and requirements may apply in addition to those under state law.  This 
includes, but is not limited to, the procurement standards of the Uniform Administrative Requirements, Cost 
Principles and Audit Requirements for Federal Awards, 2 CFR 200, referred to as the “Uniform Guidance” or new 
“EDGAR”.  All Vendors submitting proposals must complete this EDGAR Certification form regarding the Vendor’s 
willingness and ability to comply with certain requirements, which may be applicable to specific agency purchases 
using federal grant funds.   
 
For each of the items below, the Vendor will certify its agreement and ability to comply, where applicable, by having 
the Vendor’s authorized representative check, initial the applicable boxes, and sign the acknowledgment at the end 
of this form.  If a Vendor fails to complete any item of this form, CPC will consider and may list the response, as the 
Vendor is unable to comply.   A “No” response to any of the items below may influence the ability of a purchasing 
agency to purchase from the Vendor using federal funds.   

1. Violation of Contract Terms and Conditions 
Provisions regarding Vendor default are included in CPC’s terms and conditions.  Any contract award will be 
subject to such terms and conditions, as well as any additional terms and conditions in any purchase order, 
ancillary agency contract, or construction contract agreed upon by the Vendor and the purchasing agency, which 
must be consistent with and protect the purchasing agency at least to the same extent as CPC’s terms and 
conditions.  The remedies under the contract are in addition to any other remedies that may be available under 
law or in equity. 

2. Termination for Cause of Convenience 
For a participating agency purchase or contract in excess of $10,000 made using federal funds, you agree that the 
following term and condition shall apply:
 
The participating agency may terminate or cancel any purchase order under this contract at any time, with or 
without cause, by providing seven (7) business days in advance written notice to the Vendor.  If this agreement is 
terminated in accordance with this paragraph, the participating agency shall only be required to pay the Vendor
for goods and services delivered to the participating agency prior to the termination and not otherwise returned 
in accordance with the Vendor’s return policy.  If the participating agency has paid the Vendor for goods and 
services provided as the date of termination, the Vendor shall immediately refund such payment(s). 
 
If an alternate provision for termination of a participating agency’s purchase for cause and convenience, including 
the manner by which it will be affected and the basis for settlement, is in the participating agency’s purchase order, 
ancillary agreement or construction contract agreed to by the Vendor, the participating agency’s provision shall 
control. 

3. Equal Employment Opportunity
Except as otherwise provided under 41 CFR Part 60, all participating agency purchases or contract that meet the 
definition of “federally assisted construction contract” in 41 CFR Part 60-1.3 shall be deemed to include the equal 
opportunity clause provided under 41 CFR 60-1.4(b), in accordance with Executive Order 11246, “Equal 
Employment Opportunity” (30 FR 12319, 12935, 3 CFR Part, 1964-1965 Comp., p. 339), as amended by Executive 
Order 11375, “Amending Executive Order 11246 Relating to Equal Employment Opportunity,” and implementing 
regulations at 41 CFR Part 60,  “Office of Federal Contract Compliance Programs, Equal Employment Opportunity, 
Department of Labor.” 
 
The equal opportunity clause provided under 41 CFR 60-1.4(b) is hereby incorporated by reference.  Vendor 
agrees that such provision applies to any participating agency purchase or contract that meets the definition of 

Uniform Guidance “EDGAR” Certification Form
200 CRF Part 200
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“federally assisted construction contract” in 41 CFR Part 60-1.3 and Vendor agrees that it shall comply with such 
provision.  
 
4. Davis Bacon Act 
When required by Federal program legislation, Vendor agrees that, for all participating agency contracts for the 
construction, alteration, or repair (including painting and decorating) of public buildings or public works, in excess 
of $2,000, Vendor shall comply with the Davis-Bacon Act (40 U.S.C. 3141-3144, and 3146-3148) as supplemented 
by Department of Labor regulations (29 CFR Part 5, “Labor Standards Provisions Applicable to Contracts Covering 
Federally Financed and Assisted Construction”).  In accordance with the statute, the Vendor is required to pay 
wages to laborers and mechanics at a rate not less than the prevailing wages specific in a wage determinate made 
by the Secretary of Labor.  In addition, the Vendor shall pay wages not less than once a week. 
 
Current prevailing wage determinations issued by the Department of Labor are available at www.wdol.gov.  
Vendor agrees that, for any purchase to which this requirement applies, the award of the purchase to the Vendor 
is conditioned upon Vendor’s acceptance of wage determination. 
 
Vendor further agrees that is shall also comply with the Copeland “Anti-Kickback” Act (40 U.S.C. 3145), as 
supplemented by Department of Labor regulations (29 CFR Part 3, “Contractors and Subcontractors on Public 
Building or Public Work Financed in Whole or in Part by Loans or Grants from the United States”).  The Act 
provides that each construction completion, or repair of public work, to give up any part of the compensation to 
which he is otherwise entitled under his contract of employment, shall be defined under this title or imprisoned 
not more than five (5) years, or both. 

 
5. Contract Work Hours and Safety Standards Act 
Where applicable, for all participating agency purchases in excess of $100,000 that involve the employment of 
mechanics or laborers, Vendor agrees to comply with 40 U.S.C. 3702 and 3704, as supplemented by Department 
of Labor regulations (29 CFR Part 5).  Under 40 U.S.C. 3702 of the Act, Vendor is required to compute the wages of 
every mechanic and laborer on the basis of a standard workweek of 40 hours.  Work in excess of the standard 
workweek is permissible provided that the worker is compensated at a rate of not less than one and a half times 
the basic rate of pay for all hours worked in excess of 40 hours in the workweek.  The requirements of the 40 U.S.C. 
3704 are applicable to construction work and provide that no laborer or mechanic must be required to work in 
surroundings or under working conditions that are unsanitary, hazardous or dangerous.  These requirements do 
not apply to the purchase of supplies, materials or articles ordinarily available on the open market, or contracts 
for transportation or transmission of intelligence. 

 
6. Right to Inventions Made Under a Contract or Agreement 
If the participating agency’s federal award meets the definition of “funding agreement” under 37 CFR 401.2(a) and 
the recipient or sub-recipient wishes to enter into a contract with a small business firm or nonprofit organization 
regarding the substitution of parties, assignment or performance or experiments, developmental or research work 
under the “funding agreement,” the recipient or sub-recipient must comply with the requirements of 37 CFR Part 
401, “Rights to Inventions Made by Nonprofit Organizations and Small Business Firms Under Government Grants, 
Contracts and Cooperative Agreements,” and any implementing regulations issued by the awarding agency. 

 
7. Clean Air Act and Federal Water Pollution Control Act 
Clean Air Act (42 U.S.C. 7401-7671q.) and the Federal Water Pollution Control Act (33 U.S.C. 1251-1387), as 
amended, contracts and subgrants of amounts in excess of $150,000 must contain a provision that requires the 
non-Federal award to agree to comply with all applicable standards, orders, or regulations issued pursuant to the 
Clean Air Act (42 U.S.C. 7401-7671q.) and the Federal Water Pollution Control Act, as amended (33 U.S.C. 1251-
1387).  Violations must be reported to the Federal awarding agency and the Regional Office of the Environmental 
Protection Agency (EPA).  When required, the Vendor agrees to comply with all applicable standards, orders, or 
regulations issued pursuant to the Clean Air Act and the Federal Water Pollution Control Act. 
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8. Debarment and Suspension 
Debarment and Suspension (Executive Orders 12549 and 12689), a contract award (see 2 CFR 180.222) must not 
be made to parties listed on the government-wide exclusions in the System for Award Management (SAM), in 
accordance with OMB guidelines at 2 CFR 180 that implement Executive Orders 12549 (3 CFR Part 1966 Comp. p. 
189) and 12689 (3 CFR Part 1989 Comp. p. 235), “Debarment and Suspension.”  SAM exclusions contain the names 
of parties debarred, suspended, or otherwise excluded by agencies, as well as parties declared ineligible under 
statutory or regulatory authority other than Executive Order 12549.  Vendor certifies that the Vendor is not 
current listed and further agrees to immediately notify AEPA and all participating agencies with pending 
purchases or seeking to purchase from the Vendor if Vendor is later listed on the government-wide exclusions in 
SAM, or is debarred, suspended, or otherwise excluded by agencies or declared ineligible under state statutory or 
regulatory authority other than Executive Order 12549. 

 
9. Byrd Anti-Lobbying Amendment 
Byrd Anti-Lobbying Amendment (31 U.S.C. 1352), Vendors that apply or bid for an award exceeding $100,000 
must file the required certification. Each tier certifies to the tier above that it will not and has not used Federal 
appropriated funds to pay any person or organization for influencing or attempting to influence an officer or 
employee of any agency, a member of Congress, officer or employee of Congress, or an employee of a member of 
Congress in connection with obtaining any Federal contract, grant or any other award covered by 31 U.S.C. 1352.  
Each tier must also disclose any lobbying with non-Federal funds that take place in connection with obtaining any 
Federal award.  Such disclosures are forwarded from tier to tier up to the non-Federal award. 

 
10. Procurement of Recovered Materials 
For participating agency purchases utilizing Federal funds, Vendor agrees to comply with Section 6002 of the Solid 
Waste Disposal Act, as amended by the Resource Conservation and Recovery Act where applicable and provide 
such information and certifications as a participating agency may require to confirm estimates and otherwise 
comply.  The requirements of Section 6002 include procuring only items designated in guidelines of the 
Environmental Protection Agency (EPA) at 40 CFR Part 247 that contain the highest percentage of recovered 
materials practicable, consistent with maintaining a satisfactory level of competition, where the purchase price of 
the item exceeds $10,000 or the value of the quantity acquired during the preceding fiscal year exceeded $10,000; 
procuring solid waste management services in a manner that maximizes energy and resource recovery, and 
establishing an affirmative procurement program for procurement of recovered materials identified in the EPA 
guidelines. 

 
11. Profit as a Separate Element of Price 
For purchases using federal funds in excess of $150,000, a participating agency may be required to negotiate profit 
as a separate element of the price.  See 2 CFRR 200.323(b).  When required by a participating agency, the Vendor 
agrees to provide information and negotiate with the participating agency regarding profit as a separate element 
of the price for a particular purchase.  However, Vendor agrees that the total price, including profit, charged by 
the Vendor to the participating agency shall not exceed the awarded pricing, including any applicable discount, 
under the Vendor’s contract with CPC. 

 
12. General Compliance with Participating Agencies 
In addition to the foregoing specific requirements, Vendor agrees, in accepting any purchase order from a 
participating agency, it shall make a good faith effort to work with participating agency to provide such 
information and to satisfy requirements as may apply to a particular purchase or purchases including, but not 
limited to, applicable record keeping and record retention requirements as noted in the Federal Acquisition 
Regulation, FAR 4.703(a).   
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By initialing the table (1-12) and signing below, I certify that the information in this form is true, 
complete and accurate and that I am authorized by my business to make this certification and all 
consents and agreements contained herein. 
Vendor Certification (By Item) Vendor Certification: 

YES, I agree or  
NO, I do NOT agree 

Initial 

1. Violation of Contract Terms and Conditions   

2. Termination for Cause of Convenience   

3. Equal Employment Opportunity   

4. Davis-Bacon Act   

5. Contract Work Hours and Safety Standards Act   

6. Right to Inventions Made Under a Contract or Agreement   

7. Clean Air Act and Federal Water Pollution Control Act   

8. Debarment and Suspension   

9. Byrd Anti-Lobbying Amendment   

10. Procurement of Recovered Materials   

11. Profit as a Separate Element of Price   

12. General Compliance with Participating Agencies   

 
 
 

 
 

Name of Business 
 

 
 
 

Signature of Authorized Representative 
 

 
 

Printed Name/Title 
 

 
 

Date 
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Instructions: List all subcontractors to be used during the performance of this contract.  Submit additional forms if 
needed. 

Solicitation Name: 
Solicitation Number:  
Vendor Name:  

If a subcontractor will not be used, check this box:

Company Name:

Street Address:

City, State, Zip:

Telephone:

Primary Contact:

Email Address of Contact: 

Services to be provided:

Company Name: 

Street Address:

City, State, Zip: 

Telephone:

Primary Contact: 

Email Address of Contact: 

Services to be provided:

Company Name: 

Street Address:

City, State, Zip:

Telephone:

Primary Contact:

Email Address of Contact:

Services to be provided:

Subcontractor Utilization Form
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The following items/submittals are required to be considered as a qualified Vendor to the RFP.    Vendor must submit 
an electronic version of their proposal by the due date and time listed in this RFP via Public Purchase 
(www.publicpurchase.com).  Review the checklist provided below and ensure all of the necessary documents have 
been uploaded with your response. 

Your organization’s uploaded proposal should include the following submitted and correctly labeled 
documents: 

X Document Title How to be Submitted
 Bid Bond of $5,000 (Copy) Submit as PDF 

Certificate of Insurance – Name of Company Submit as PDF

 Pricing Schedule – Name of Company Submit as an Excel document

 Vendor Questionnaire – Name of Company Submit as a PDF 

 Vendor Forms & Signatures – Name of Company Submit as one (1), single PDF.  
*Signatures Required

 Exhibit A – Marketing Plan – Name of Company Submit as a PDF 
 

 Exhibit B – Letter/Line of Credit – Name of Company Submit as a PDF 

 Exhibit C - State(s) Contractor’s License - Name of Company Submit as PDF 
 

Exhibit D – Wall Mat Specifications – Name of Company
 Required if proposing Wall Mats. 

Submit as PDF
 

Business Type Certificate, if applicable.  
 See Vendor Questionnaire (i.e. MBE, SBE). 

Submit as PDF

IMPORTANT:  All items must be submitted electronically in the format indicated for the proposal to receive 
consideration.  Documents with inserted images of completed documents will not be accepted.  Double-check your 
uploaded documents for completion prior to submission. 

 

Authorized Signature 

 

Printed Name/Title 

Date 

Solicitation Checklist 
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Archive

Reject

  

Home  New Bid Closed Bids My Stuff  Tools

Questions for Bid RFP #21.7 - Athletic Equipment and
Wall Mats

Question #1

Shouldn't the wall pad
specification reference
ASTM E84 Class A &
NFPA 286? Meeting the
performance criteria 
of 803.1.2.1 when
tested per NFPA 286 is
considered equivalent
to Class A.

Oct 14, 2020 11:08:34 AM CDT
By: H&B Specialized Products, Inc. - janderson@hbsponline.com

Answers  
CPC will issue an
amendment to correct
this error.

Oct 14, 2020 11:58:54 AM CDT
By: ltruax

Answer  

 
Ask a Question

 
View Bid

 

Customer Support: agencysupport@publicpurchase.com | Copyright 1999-2020 © | The Public Group, LLC. All rights reserved.



From: Public Purchase
To: Lisa Truax
Cc: Melissa Mattson
Subject: Addendum Release Successful on Bid RFP #21.7 - Athletic Equipment and Wall Mats
Date: Wednesday, October 14, 2020 2:15:44 PM

Lisa M Truax:

Bid     "RFP #21.7 - Athletic Equipment and Wall Mats"
Status: Release Successful on Sep 28, 2020 8:02:19 AM MDT

You can check the released bid by going to the following address:
http://www.publicpurchase.com/gems/bid/bidView?bidId=133256

If you have any questions regarding this bid, please contact our Customer Support Staff at
agencysupport@publicpurchase.com

Thank you for using Public Purchase.

MK= 4vJf9DwfWaHL7OUPeDoeug==



Chat Help Logout

Information Deleted: Deleted 

Information Added: Added

  

Home  New Bid Closed Bids My Stuff  Tools

Bid RFP #21.7 - Athletic Equipment and Wall Mats
Addendum #1 - Addendum

Bid Type RFP

Bid Number 21.7

Title Athletic Equipment and Wall Mats

Start Date Sep 28, 2020 9:02:19 AM CDT

End Date Oct 27, 2020 10:00:00 AM CDT

Agency Cooperative Purchasing Connection

Bid Contact Lisa M Truax
(218) 737-6535
ltruax@lcsc.org
1001 E. Mount Faith Avenue
Fergus Falls, MN 56537

Description

Scope of Work: CPC is seeking to collaborate with an experienced Vendor(s), equipped with the necessary resources and
capabilities to develop a program for participating agencies to have the ability to purchase from a broad-line of indoor and
outdoor athletic equipment, wall mats, installation, maintenance, and repair services, at consortium level discounted pricing.
Agencies include educational institutions, cities, counties, nonprofits, other governmental agencies, or other entities contracted
on behalf of a participating agency.  A qualified Vendor shall have established a percentage discount from a catalog list,
published prices, or price list.  Discounts may be submitted for an entire catalog or specific product categories or manufacturer
categories.     
Objective:  Through the combination of purchasing power, CPC’s objective is to achieve cost savings through a single
competitive solicitation process.  This process eliminates a Vendor from responding to multiple quotes and proposals allowing
for the reduction in administrative and overhead costs through CPC’s purchasing procedures.  CPC will work closely with the
Vendor to market the contract not only to participating agencies but also to potential agencies where the contract would be an
advantageous option for growing participation and purchases through the Vendor.

CPC intends to award this solicitation to one or more Vendors based on who can offer acceptable athletic equipment, wall
mats, installation, maintenance, and repair services that can be of benefit to all participating agencies.  Manufacturers may
respond directly and will be required to identify regional suppliers to execute the contract if pricing is consistent and the
designated suppliers adhere to the terms outlined in this solicitation. 

CPC encourages providers of all manufacturers/brands to bid, providing the following criteria are met:

1. Pricing discounts offered on a full range of quality products and supplies.
2. Warranty protection.
3. Training and support, when applicable.
4. Installation, when applicable.
5. Guaranteed pricing discounts, held firm for the duration of the contract term.

Vendors who meet any or all of the mentioned above must complete the required documents in their indicated format to be
considered a responsive and responsible Vendor.

Pre-Bid Conference

Date: Oct 13, 2020 9:00:00 AM CDT
Location: Non-Required Conference Call
Notes: A web conference will be held allowing Vendors to ask questions, concerns, and/or issues they may have relating

to the solicitation.  Those participating in the conference call will have the opportunity to view a demonstration of
CPC’s Express online marketplace, when applicable.  The conference call will not be recorded.  To attend the
conference call, visit https://zoom.us/j/91420266446?pwd=V3FKdWtWb1d5N1ZYdHBIbk5aYXpJUT09. 

1. Dial-in Number:  +1 312 626 6799
2. Meeting ID:  914 2026 6446
3. Password:  955705

No
Attachments

No Attachments

Documents

Name Posting Date Acceptance

 RFP #21.7 - Athletic Equipment & Wall Mats.pdf Sep 25, 2020 12:19:12 PM CDT Yes

 RFP #21.7 - General Terms and Conditions.pdf Sep 25, 2020 12:19:15 PM CDT Yes

 RFP #21.7 - Vendor Questionnaire.docx Sep 25, 2020 12:19:19 PM CDT Yes

 RFP #21.7 - Pricing Schedule.xlsx Sep 25, 2020 12:19:22 PM CDT Yes

 RFP #21.7 - Vendor Forms & Signatures.pdf Sep 25, 2020 12:19:27 PM CDT Yes

 RFP #21.7 - Athletic Equipment & Wall Mats_Amended10.14.2020.pdf Oct 14, 2020 2:14:52 PM CDT Yes
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I. Introduction   

s.

II. Solicitation Procedures 
A. Vendor Qualifications 

B. Required Securities  
Bid Bond: 
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Performance Bond (for construction and/or installation related projects): 
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C. RFP Timeline:
Date/Time Event 

October 16, 2020, at 10:00 a.m. CT Deadline for Vendors to Submit Questions 
October 27, 2020, at 10:00 a.m. CT Deadline for Submission 

D. Non-Required Conference Call:

 .   
 Dial-in Number:   
 Meeting ID:  
 Password:   

 
E. RFP Submission 

Public Purchase:  

 
 
Submission of Proposals:  

F. RFP Particulars 
Correction of RFP Documents:

 
Addenda:
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Interpretations: 

Modifications or Withdrawal of a Proposal:

 
Opening of Proposals (Opening Record):

 
G. Solicitation Evaluation 

 

 

 

 

Factor Guidance 

 
Vendor 

Criteria Points Average Points Awarded 
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Total Technical Points 280 0 

Total Pricing Points 220 0 
Total Score 500 0 

 
Best and Final Offer (BAFO):   

 
Rejection of Any or All Proposals:  

 

H. Contract Award 
Binding Contract:  

Notification of Intent to Award: 

 
Contract Term:  

 
 
 
 
 

 
Administrative Fee:  
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Sales Reports Required of the Vendor: 

 
 
 
 
 
 
 

Certificate of Insurance: 

 
 
 

 
Contract Development:  

Solicitation Debriefing:  
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Audit Packet:

III. Technical Specifications  
A. Scope of Work:

Objective:

 
 
 
 
 

 

B. Quantity History: 
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C. Terms and Conditions:   

 
 
General:

 

 

Equipment and Supplies: 
 

 

 

Athletic Equipment – Large Athletic Equipment, Apparatuses, Installation, Maintenance & 
Repair: 
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Wall Mats – Athletic Wall Padding (Mats), Materials, Installation, Maintenance & Repair 

 

 

 
 
 
 

 
 

 

 

Pricing: 
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Ordering Methods:

 

 

 

 

 
Freight and Delivery: 

 

 

 

Design Layout and/or Installation Services: 
 

 

 



13 
 

 

 

 

 
 

 

 

 

 
 

 

Maintenance Plans:   
 

 
 

 

Advertising and Marketing:
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Appendix A: Sales Report Template 
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Appendix B: New Vendor Implementation Checklist – Sample 

Task Description Target Completion  Completed By 
1. CPC Vendor Orientation 

2. Vendor/Supplier Login Established – Express 
(if applicable) 

3. Sales Training and Roll Out 

4. Web Development/Express Store (if 
applicable) 

5. Marketing 

*All materials will be approved by Vendor prior to 
disbursement 

6. Marketing – Vendor 

*All materials will be approved by CPC prior to 
disbursement 

7. Management Strategies 

 Semi-Annual Evaluation and/or Annual 
Evaluation



From: Public Purchase
To: Lisa Truax
Subject: Public Purchase - RFP #21.7 - Athletic Equipment and Wall Mats Closed Notification
Date: Tuesday, October 27, 2020 10:00:08 AM

Lisa M Truax:

The bid RFP #21.7 - Athletic Equipment and Wall Mats has closed on Oct 27, 2020 9:00:00 AM MDT

To see more details on this bid go to

http://www.publicpurchase.com/gems/bid/bidView?bidId=133256

Thank you for using Public Purchase.

MK= yUZ2Rlwy/SieKMn9FSX0xg==



Notifications Report
Agency Cooperative Purchasing Connection
Bid Number 133256
Bid Title Athletic Equipment and Wall Mats

Vendor Name State Invitation Date Email Reason
2nd Wind Exercise Equipment Inc MN Classification 2020 09 28 08:36:49 tmaynard@2ndwindexercise.com Bid Notification
AAE PA Classification 2020 09 28 08:36:49 DANM@AAESPORTS.COM Bid Notification
AAE PA Classification 2020 10 14 10:58:54 DANM@AAESPORTS.COM Bid Answer
AAE PA Classification 2020 10 14 13:29:00 DANM@AAESPORTS.COM Addendum Notification
Allstate Peterbilt Group WI Classification 2020 09 28 08:36:49 jsemingson@wdlarson.com Bid Notification
ALUMINUM ATHLETIC EQUIPMENT CO. PA Classification 2020 09 28 08:36:49 TOMS@AAESPORTS.COM Bid Notification
Bill Fritz Sports Corporation NC Classification 2020 09 28 08:36:49 bfritz@billfritzsports.com Bid Notification
Brigadoon Fitness IN Self Invited 2020 10 14 10:58:54 jirehg@brigadoonfitness.com Bid Answer
Brigadoon Fitness IN Self Invited 2020 10 14 13:29:00 jirehg@brigadoonfitness.com Addendum Notification
BRIGADOON FITNESS INC IN Classification 2020 09 28 08:36:49 Kevinf@BrigadoonFitness.com Bid Notification
Brown & Bigelow, Inc FL Classification 2020 09 28 08:36:49 mryba@brownandbigelow.com Bid Notification
BSN Sports & US Games TX Classification 2020 09 28 08:36:49 bsnbid@bsnsports.com Bid Notification
BSN Sports & US Games TX Classification 2020 10 14 10:58:54 bsnbid@bsnsports.com Bid Answer
BSN Sports & US Games TX Classification 2020 10 14 13:29:00 bsnbid@bsnsports.com Addendum Notification
Clarke Distributing Company TX Classification 2020 09 28 08:36:49 don@clarke distributing.com Bid Notification
Clarke Distributing Company TX Classification 2020 10 14 10:58:54 don@clarke distributing.com Bid Answer
Clarke Distributing Company TX Classification 2020 10 14 13:29:00 don@clarke distributing.com Addendum Notification
Concourse Team Express LLC TX Classification 2020 09 28 08:36:49 adam.trevino@teamexpress.com Bid Notification
Conner Athletic Products IA Classification 2020 09 28 08:36:49 jconner@power lift.com Bid Notification
ConServ Flag Company NE Classification 2020 09 28 08:36:49 conservflag@conservflag.com Bid Notification
Construction Industry Center SD Self Invited 2020 10 14 10:58:54 julie@constructionindustrycenter.com Bid Answer
Construction Industry Center SD Self Invited 2020 10 14 13:29:00 julie@constructionindustrycenter.com Addendum Notification
Creations Plus NY Classification 2020 09 28 08:36:49 bids@econocrafts.com Bid Notification
Crescent Products Inc. MN Classification 2020 09 28 08:36:49 brent@zebramats.com Bid Notification
Dakota Fence ND Classification 2020 09 28 08:36:49 mike@dakotafence.com Bid Notification
Dynamic Fitness WI Classification 2020 09 28 08:36:49 shane@legendfitness.com Bid Notification
Eastbay, INC WI Classification 2020 09 28 08:36:49 frank.white@eastbay.com Bid Notification
Eastbay, INC WI Classification 2020 10 14 10:58:54 frank.white@eastbay.com Bid Answer
Eastbay, INC WI Classification 2020 10 14 13:29:00 frank.white@eastbay.com Addendum Notification
Eco Works Supply MN Classification 2020 09 28 08:36:49 jay@ecoworkssupply.com Bid Notification
Find Import Corporation MA Classification 2020 09 28 08:36:49 vendor@opentip.com Bid Notification
Fit Supply TX Classification 2020 09 28 08:36:49 sales@fitsupply.com Bid Notification
Flaghouse NJ Classification 2020 09 28 08:36:49 john.holt@flaghouse.com Bid Notification
FlagHouse Inc NJ Self Invited 2020 10 14 10:58:54 htannenbaum@flaghouse.com Bid Answer
FlagHouse Inc NJ Self Invited 2020 10 14 13:29:00 htannenbaum@flaghouse.com Addendum Notification
FlagHouse, Inc NJ Classification 2020 09 28 08:36:49 keyaccounts@flaghouse.com Bid Notification
Flanagan Sales Inc. MN Classification 2020 09 28 08:36:49 wecanhelp@flanagansales.com Bid Notification
FLR Sanders, Inc. MN Classification 2020 09 28 08:36:49 sirvine@flrsanders.com Bid Notification
Game Time Sports Systems, LLC IL Classification 2020 09 28 08:36:49 d.stern@gametimesportssystems.com Bid Notification
Gerrells Sports Center ND Classification 2020 09 28 08:36:49 gerrells@gerrells.net Bid Notification
Gerrells Sports Center ND Classification 2020 10 14 10:58:54 gerrells@gerrells.net Bid Answer
Gerrells Sports Center ND Classification 2020 10 14 13:29:00 gerrells@gerrells.net Addendum Notification
Gilman Gear CT Classification 2020 09 28 08:36:49 admin@gilmangear.com Bid Notification
Gilman Gear CT Classification 2020 10 14 10:58:54 admin@gilmangear.com Bid Answer
Gilman Gear CT Classification 2020 10 14 13:29:00 admin@gilmangear.com Addendum Notification
H&B Specialized Products, Inc. MN Classification 2020 09 28 08:36:49 janderson@hbsponline.com Bid Notification
H&B Specialized Products, Inc. MN Classification 2020 10 14 10:58:54 janderson@hbsponline.com Bid Answer
H&B Specialized Products, Inc. MN Classification 2020 10 14 13:29:00 janderson@hbsponline.com Addendum Notification
Haldeman Homme MN Classification 2020 09 28 08:36:49 pfedje@andersonladd.com Bid Notification
Haldeman Homme MN Classification 2020 09 28 08:36:49 srivard@andersonladd.com Bid Notification
Heartland Chenille & Embroidery MO Classification 2020 09 28 08:36:49 stan@dscando.com Bid Notification
Johnson Health Tech North America, Inc WI Classification 2020 09 28 08:36:49 matt.kehoe@matrixfitness.com Bid Notification
KORNEY BOARD AIDS TX Classification 2020 09 28 08:36:49 info@KBACOACH.COM Bid Notification
Medco Supply NY Self Invited 2020 10 14 10:58:54 medcosalessupport@medcosupply.com Bid Answer
Medco Supply NY Self Invited 2020 10 14 13:29:00 medcosalessupport@medcosupply.com Addendum Notification
MedexSupply Distributors Inc NY Classification 2020 09 28 08:36:49 gov@medexsupply.com Bid Notification
MFAC, LLC RI Classification 2020 09 28 08:36:49 mfathletic@mfathletic.com Bid Notification
N.G.E. Inc. IA Classification 2020 09 28 08:36:49 tony@mathoist.com Bid Notification
Nasco WI Classification 2020 09 28 08:36:49 quotes@enasco.com Bid Notification
Nasco WI Classification 2020 10 14 10:58:54 quotes@enasco.com Bid Answer
Nasco WI Classification 2020 10 14 13:29:00 quotes@enasco.com Addendum Notification



Nasco Education LlC WI Classification 2020 09 28 08:36:49 quotes@enasco.com Bid Notification
North America Procurement Council CO Self Invited 2020 10 14 10:58:54 sourcemanagement@napc.me Bid Answer
North America Procurement Council CO Self Invited 2020 10 14 13:29:00 sourcemanagement@napc.me Addendum Notification
Oates Specialties LLC TX Classification 2020 09 28 08:36:49 Robert@OatesSpecialties.com Bid Notification
Oates Specialties LLC TX Classification 2020 10 14 10:58:54 Robert@OatesSpecialties.com Bid Answer
Oates Specialties LLC TX Classification 2020 10 14 13:29:00 Robert@OatesSpecialties.com Addendum Notification
Onvia WA Self Invited 2020 10 14 10:58:54 sourcemanagement2@onvia.com Bid Answer
Onvia WA Self Invited 2020 10 14 13:29:00 sourcemanagement2@onvia.com Addendum Notification
Orthotech Sports Medical Equipment, Inc. IL Classification 2020 09 28 08:36:49 tomjohnston@orthotechsports.com Bid Notification

Orthotech Sports Medical Equipment, Inc. IL Classification 2020 10 14 10:58:54 tomjohnston@orthotechsports.com Bid Answer

Orthotech Sports Medical Equipment, Inc. IL Classification 2020 10 14 13:29:00 tomjohnston@orthotechsports.com Addendum Notification

Palos Sports, Inc. IL Classification 2020 09 28 08:36:49 agallagher@palossports.com Bid Notification
Partac Peat Corporation NJ Self Invited 2020 10 14 10:58:54 denise@partac.com Bid Answer
Partac Peat Corporation NJ Self Invited 2020 10 14 13:29:00 denise@partac.com Addendum Notification
Patterson Medical Supply, Inc NY Classification 2020 09 28 08:36:49 Medcosalessupport@medcosupply.com Bid Notification
Practice Sports, Inc. NE Classification 2020 09 28 08:36:49 chad@practicesports.com Bid Notification
PRO TUFF DECALS IL Classification 2020 09 28 08:36:49 ken@protuffdecals.com Bid Notification
Professional Track and Tennis Inc NE Classification 2020 09 28 08:36:49 dillon@protrackandtennis.com Bid Notification
Promaxima Mfg. Ltd. TX Classification 2020 09 28 08:36:49 order@promaxima.com Bid Notification
Promaxima Mfg. Ltd. TX Classification 2020 10 14 10:58:54 order@promaxima.com Bid Answer
Promaxima Mfg. Ltd. TX Classification 2020 10 14 13:29:00 order@promaxima.com Addendum Notification
Push Pedal Pull SD Classification 2020 09 28 08:36:49 jostby@pushpedalpull.com Bid Notification
PUSH PEDAL PULL SD Classification 2020 09 28 08:36:49 tpedersen@pushpedalpull.com Bid Notification
PUSH PEDAL PULL SD Classification 2020 10 14 10:58:54 tpedersen@pushpedalpull.com Bid Answer
PUSH PEDAL PULL SD Classification 2020 10 14 13:29:00 tpedersen@pushpedalpull.com Addendum Notification
Pyramid Paper Company FL Classification 2020 09 28 08:36:49 biddept@pyramidsp.com Bid Notification
Pyramid Paper Company FL Classification 2020 10 14 10:58:54 biddept@pyramidsp.com Bid Answer
Pyramid Paper Company FL Classification 2020 10 14 13:29:00 biddept@pyramidsp.com Addendum Notification
Rocky Mountain Recreation LLC ID Classification 2020 09 28 08:36:49 rockymountainrecreationllc@gmail.com Bid Notification
Rogers Athletic Company MI Classification 2020 09 28 08:36:49 mcarmack@rogersathletic.com Bid Notification
Royal Media Network MD Classification 2020 09 28 08:36:49 jojo@royalimagingsolutions.com,eddie@ro

yalimagingsolutions.com,kristofferson@roy
alimagingsolutions.com,Evado@royalimagi
ngsolutions.com,andrei.r@royalimagingsol
utions.com,john.rick@royalimagingsolution
s.com,renz@royalimagingsolutions.com,ari
sh@royalimagingsolutions.com

Bid Notification

Royal Media Network MD Classification 2020 10 14 10:58:54 jojo@royalimagingsolutions.com,eddie@ro
yalimagingsolutions.com,kristofferson@roy
alimagingsolutions.com,Evado@royalimagi
ngsolutions.com,andrei.r@royalimagingsol
utions.com,john.rick@royalimagingsolution
s.com,renz@royalimagingsolutions.com,ari
sh@royalimagingsolutions.com

Bid Answer

Royal Media Network MD Classification 2020 10 14 13:29:00 jojo@royalimagingsolutions.com,eddie@ro
yalimagingsolutions.com,kristofferson@roy
alimagingsolutions.com,Evado@royalimagi
ngsolutions.com,andrei.r@royalimagingsol
utions.com,john.rick@royalimagingsolution
s.com,renz@royalimagingsolutions.com,ari
sh@royalimagingsolutions.com

Addendum Notification

SA Sport TX Classification 2020 09 28 08:36:49 kbates@sasportusa.com Bid Notification
SCHOOL HEALTH CORP IL Classification 2020 09 28 08:36:49 bids@schoolhealth.com Bid Notification
SCHOOL HEALTH CORP IL Classification 2020 10 14 10:58:54 bids@schoolhealth.com Bid Answer
SCHOOL HEALTH CORP IL Classification 2020 10 14 13:29:00 bids@schoolhealth.com Addendum Notification
School Specialty WI Classification 2020 09 28 08:36:49 bidnotices@schoolspecialty.com Bid Notification
School Specialty WI Classification 2020 10 14 10:58:54 bidnotices@schoolspecialty.com Bid Answer
School Specialty WI Classification 2020 10 14 13:29:00 bidnotices@schoolspecialty.com Addendum Notification
School Tech, Inc MI Classification 2020 09 28 08:36:49 bschallhorn@school tech.com Bid Notification
SCR Holding Inc TX Classification 2020 09 28 08:36:49 sales@wfathleticsupply.com Bid Notification
SNA Sports Group MI Classification 2020 09 28 08:36:49 info@snasportsgroup.com Bid Notification
SNA Sports Group MI Classification 2020 10 14 10:58:54 info@snasportsgroup.com Bid Answer



SNA Sports Group MI Classification 2020 10 14 13:29:00 info@snasportsgroup.com Addendum Notification
Southern Minnesota Inspection Co MN Classification 2020 09 28 08:36:49 cplonske@southernminnesotainspection.c

om
Bid Notification

Southern Minnesota Inspection Co MN Classification 2020 10 14 10:58:54 cplonske@southernminnesotainspection.c
om

Bid Answer

Southern Minnesota Inspection Co MN Classification 2020 10 14 13:29:00 cplonske@southernminnesotainspection.c
om

Addendum Notification

Sport Resource Group MN Classification 2020 09 28 08:36:49 chris@sportresourcegroup.com Bid Notification
Sport Resource Group MN Classification 2020 10 14 10:58:54 chris@sportresourcegroup.com Bid Answer
Sport Resource Group MN Classification 2020 10 14 13:29:00 chris@sportresourcegroup.com Addendum Notification
Sportdecals, Inc. IL Classification 2020 09 28 08:36:49 lvetter@sportdecals.com Bid Notification
Tennis Express TX Classification 2020 09 28 08:36:49 team@TennisExpress.com Bid Notification
The J Paul Company TX Classification 2020 09 28 08:36:49 Lindsay@jpaulco.com Bid Notification
The Prophet Corporation MN Classification 2020 09 28 08:36:49 bids@gophersport.com Bid Notification
The Prophet Corporation MN Classification 2020 10 14 10:58:54 bids@gophersport.com Bid Answer
The Prophet Corporation MN Classification 2020 10 14 13:29:00 bids@gophersport.com Addendum Notification
Toledo Physical Education Supply OH Classification 2020 09 28 08:36:49 dmetzger@tpesonline.com Bid Notification
Toledo Physical Education Supply OH Classification 2020 10 14 10:58:54 dmetzger@tpesonline.com Bid Answer
Toledo Physical Education Supply OH Classification 2020 10 14 13:29:00 dmetzger@tpesonline.com Addendum Notification
Tutt Construction MT Classification 2020 09 28 08:36:49 jaredtutt@gmail.com Bid Notification
Upper Midwest Athletic Construction, Inc MN Classification 2020 09 28 08:36:49 eric@umathleticconstruction.com Bid Notification

Vigil Companies, Ltd MN Classification 2020 09 28 08:36:49 lizzu@bokoobikes.com Bid Notification
W.L. Collins Corp., LLC. MA Classification 2020 09 28 08:36:49 brendan.sweed@collinssports.com Bid Notification
Western Services LLC WY Classification 2020 09 28 08:36:49 doug_westernservices@vcn.com Bid Notification



Access Report
Agency Cooperative Purchasing Connection
Bid Number 21.7
Bid Title Athletic Equipment and Wall Mats

Vendor Name Accessed First Time Most Recent Access Documents Most Recent Response
Date

School Wholesale Supplies LLC 2020 09 29 04:57 AM CDT 2020 09 29 04:57 AM CDT
Medco Supply 2020 09 28 01:07 PM CDT 2020 10 15 07:38 AM CDT RFP #21.7 Athletic Equipment & Wall

Mats_Amended10.14.2020.pdf
RFP #21.7 Pricing Schedule.xlsx
RFP #21.7 Vendor Forms & Signatures.pdf
RFP #21.7 Vendor Questionnaire.docx
RFP #21.7 General Terms and Conditions.pdf
RFP #21.7 Athletic Equipment & Wall Mats.pdf

Pyramid Paper Company 2020 09 28 10:09 AM CDT 2020 10 14 01:19 PM CDT RFP #21.7 Pricing Schedule.xlsx
RFP #21.7 Vendor Forms & Signatures.pdf
RFP #21.7 Vendor Questionnaire.docx
RFP #21.7 General Terms and Conditions.pdf
RFP #21.7 Athletic Equipment & Wall Mats.pdf

Promaxima Mfg. Ltd. 2020 09 28 11:15 AM CDT 2020 10 19 02:04 PM CDT RFP #21.7 Athletic Equipment & Wall
Mats_Amended10.14.2020.pdf
RFP #21.7 Pricing Schedule.xlsx
RFP #21.7 Vendor Forms & Signatures.pdf
RFP #21.7 Vendor Questionnaire.docx
RFP #21.7 General Terms and Conditions.pdf
RFP #21.7 Athletic Equipment & Wall Mats.pdf

Nasco 2020 09 28 02:14 PM CDT 2020 10 08 02:39 PM CDT RFP #21.7 Vendor Forms & Signatures.pdf
RFP #21.7 Vendor Questionnaire.docx
RFP #21.7 General Terms and Conditions.pdf
RFP #21.7 Athletic Equipment & Wall Mats.pdf
RFP #21.7 Pricing Schedule.xlsx

North America Procurement
Council

2020 09 30 03:54 AM CDT 2020 10 16 03:39 AM CDT RFP #21.7 Athletic Equipment & Wall
Mats_Amended10.14.2020.pdf
RFP #21.7 Athletic Equipment & Wall Mats.pdf

BSN Sports & US Games 2020 09 28 10:03 AM CDT 2020 10 14 01:40 PM CDT RFP #21.7 Vendor Forms & Signatures.pdf
RFP #21.7 Pricing Schedule.xlsx
RFP #21.7 Vendor Questionnaire.docx
RFP #21.7 General Terms and Conditions.pdf
RFP #21.7 Athletic Equipment & Wall Mats.pdf

SCHOOL HEALTH CORP 2020 09 28 01:37 PM CDT 2020 10 27 09:15 AM CDT RFP #21.7 Athletic Equipment & Wall
Mats_Amended10.14.2020.pdf
RFP #21.7 Vendor Forms & Signatures.pdf
RFP #21.7 Vendor Questionnaire.docx
RFP #21.7 General Terms and Conditions.pdf
RFP #21.7 Pricing Schedule.xlsx
RFP #21.7 Athletic Equipment & Wall Mats.pdf

Brigadoon Fitness 2020 09 28 01:54 PM CDT 2020 09 28 01:54 PM CDT RFP #21.7 Athletic Equipment & Wall Mats.pdf
PUSH PEDAL PULL 2020 09 28 09:40 AM CDT 2020 09 28 09:40 AM CDT RFP #21.7 Athletic Equipment & Wall Mats.pdf
FlagHouse Inc 2020 10 01 07:30 AM CDT 2020 10 01 07:31 AM CDT RFP #21.7 Athletic Equipment & Wall Mats.pdf
Nasco Education LlC 2020 10 22 12:41 PM CDT 2020 10 22 12:43 PM CDT
H2I Group 2020 10 19 02:38 PM CDT 2020 10 26 08:27 AM CDT RFP #21.7 Vendor Questionnaire.docx

RFP #21.7 Pricing Schedule.xlsx
The Prophet Corporation 2020 09 28 10:08 AM CDT 2020 10 14 02:37 PM CDT RFP #21.7 Pricing Schedule.xlsx

RFP #21.7 Athletic Equipment & Wall Mats.pdf
Onvia 2020 09 28 01:46 PM CDT 2020 10 28 04:03 AM CDT RFP #21.7 Athletic Equipment & Wall

Mats_Amended10.14.2020.pdf
RFP #21.7 Vendor Forms & Signatures.pdf
RFP #21.7 General Terms and Conditions.pdf
RFP #21.7 Athletic Equipment & Wall Mats.pdf

School Specialty 2020 09 28 01:41 PM CDT 2020 09 28 01:41 PM CDT RFP #21.7 Athletic Equipment & Wall Mats.pdf
Construction Industry Center 2020 10 07 03:30 PM CDT 2020 10 14 04:16 PM CDT RFP #21.7 Athletic Equipment & Wall

Mats_Amended10.14.2020.pdf
RFP #21.7 Vendor Forms & Signatures.pdf
RFP #21.7 Pricing Schedule.xlsx
RFP #21.7 Vendor Questionnaire.docx
RFP #21.7 General Terms and Conditions.pdf
RFP #21.7 Athletic Equipment & Wall Mats.pdf

Oates Specialties LLC 2020 09 28 04:50 PM CDT 2020 09 28 04:50 PM CDT
SNA Sports Group 2020 09 28 09:41 AM CDT 2020 10 15 12:31 PM CDT RFP #21.7 Athletic Equipment & Wall

Mats_Amended10.14.2020.pdf
RFP #21.7 Vendor Forms & Signatures.pdf
RFP #21.7 Athletic Equipment & Wall Mats.pdf

Royal Media Network 2020 09 28 09:50 AM CDT 2020 10 22 10:43 AM CDT RFP #21.7 Athletic Equipment & Wall Mats.pdf
RFP #21.7 Pricing Schedule.xlsx

Southern Minnesota Inspection Co 2020 09 28 09:46 AM CDT 2020 09 28 09:49 AM CDT RFP #21.7 Pricing Schedule.xlsx
RFP #21.7 Athletic Equipment & Wall Mats.pdf

2nd Wind Exercise Equipment Inc 2020 09 28 09:42 AM CDT 2020 09 28 09:42 AM CDT
Dodge Data & Analytics 2020 09 28 08:14 PM CDT 2020 10 28 02:16 AM CDT



Toledo Physical Education Supply 2020 09 29 03:04 PM CDT 2020 09 29 03:04 PM CDT RFP #21.7 Pricing Schedule.xlsx
Gilman Gear 2020 09 28 10:19 AM CDT 2020 10 14 03:21 PM CDT RFP #21.7 Athletic Equipment & Wall Mats.pdf

RFP #21.7 Pricing Schedule.xlsx
Sport Resource Group 2020 09 28 09:39 AM CDT 2020 09 28 09:40 AM CDT RFP #21.7 Athletic Equipment & Wall Mats.pdf
Gerrells Sports Center 2020 09 28 04:40 PM CDT 2020 09 28 04:41 PM CDT RFP #21.7 Athletic Equipment & Wall Mats.pdf
Partac Peat Corporation 2020 10 13 09:34 AM CDT 2020 10 13 09:36 AM CDT RFP #21.7 Pricing Schedule.xlsx

RFP #21.7 Athletic Equipment & Wall Mats.pdf
H&B Specialized Products, Inc. 2020 09 28 10:37 AM CDT 2020 10 27 07:03 AM CDT RFP #21.7 Vendor Forms & Signatures.pdf

RFP #21.7 Pricing Schedule.xlsx
RFP #21.7 Vendor Questionnaire.docx
RFP #21.7 General Terms and Conditions.pdf
RFP #21.7 Athletic Equipment & Wall Mats.pdf

2020 10 27 07:03 AM CDT

Eastbay, INC 2020 09 28 02:27 PM CDT 2020 09 28 02:28 PM CDT RFP #21.7 Pricing Schedule.xlsx
Bill Fritz Sports Corporation 2020 09 29 08:42 AM CDT 2020 10 21 08:47 AM CDT RFP #21.7 Pricing Schedule.xlsx

RFP #21.7 Vendor Questionnaire.docx
RFP #21.7 General Terms and Conditions.pdf
RFP #21.7 Athletic Equipment & Wall
Mats_Amended10.14.2020.pdf

RIDDELL 2020 10 22 08:06 AM CDT 2020 10 22 08:06 AM CDT RFP #21.7 Pricing Schedule.xlsx
Clarke Distributing Company 2020 09 30 09:14 AM CDT 2020 09 30 09:15 AM CDT RFP #21.7 Pricing Schedule.xlsx

RFP #21.7 Athletic Equipment & Wall Mats.pdf
Orthotech Sports Medical 2020 09 28 09:38 AM CDT 2020 09 28 09:38 AM CDT RFP #21.7 Athletic Equipment & Wall Mats.pdf
AAE 2020 10 08 10:39 AM CDT 2020 10 15 07:20 AM CDT RFP #21.7 Athletic Equipment & Wall

Mats_Amended10.14.2020.pdf
RFP #21.7 Athletic Equipment & Wall Mats.pdf
RFP #21.7 Pricing Schedule.xlsx
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Cooperative Purchasing Connection
Tabulation Report RFP #21.7 - Athletic Equipment and

Wall Mats
Vendor: H&B Specialized Products, Inc.

Page  of 1 1

General Comments:

General Attachments: Bid Bond - H-B Specialized Products, Inc..pdf
Certificate of Insurance - H-B Specialized Products, Inc..pdf
Exhibit A - Marketing Plan - H-B Specialized Products Inc.pdf
Exhibit B - Letter of Credit - H-B Specialized Products, Inc..pdf
Exhibit C - State Contractor Licenses - H-B Specialized Products, Inc..pdf
Exhibit D - Wall Mat Specification - H-B Specialized Products, Inc..pdf
Exhibit D - Wall Mat Specification - Performance Sports Systems.pdf
RFP 21.7 - Pricing Schedule - H-B Specialized Products Inc.xlsx
RFP 21.7 - Vendor Forms - Signatures.pdf
RFP 21.7 - Vendor Questionnaire - H-B Specialized Products Inc.pdf  

*Confidential, on file with CPC.

*Confidential, on file with CPC.

*Full Price schedule on file with CPC.

*Confidential, on file with CPC.

*Confidential, on file with CPC.

*Full Price schedule on file with CPC.



SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN
ACCORDANCE WITH THE POLICY PROVISIONS.

INSURER(S) AFFORDING COVERAGE

INSURER F :

INSURER E :

INSURER D :

INSURER C :

INSURER B :

INSURER A :

NAIC #

NAME:
CONTACT

(A/C, No):
FAX

E-MAIL
ADDRESS:

PRODUCER

(A/C, No, Ext):
PHONE

INSURED

REVISION NUMBER:CERTIFICATE NUMBER:COVERAGES

IMPORTANT:  If the certificate holder is an ADDITIONAL INSURED, the policy(ies) must have ADDITIONAL INSURED provisions or be endorsed.
If SUBROGATION IS WAIVED, subject to the terms and conditions of the policy, certain policies may require an endorsement.  A statement on
this certificate does not confer rights to the certificate holder in lieu of such endorsement(s).

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW.  THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

OTHER:

(Per accident)

(Ea accident)

$

$

N / A

SUBR
WVD

ADDL
INSD

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED.  NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.

$

$

$

$PROPERTY DAMAGE
BODILY INJURY (Per accident)

BODILY INJURY (Per person)

COMBINED SINGLE LIMIT

AUTOS ONLY

AUTOSAUTOS ONLY
NON-OWNED

SCHEDULEDOWNED
ANY AUTO

AUTOMOBILE LIABILITY

Y / N
WORKERS COMPENSATION
AND EMPLOYERS' LIABILITY

OFFICER/MEMBER EXCLUDED?
(Mandatory in NH)

DESCRIPTION OF OPERATIONS below
If yes, describe under

ANY PROPRIETOR/PARTNER/EXECUTIVE

$

$

$

E.L. DISEASE - POLICY LIMIT

E.L. DISEASE - EA EMPLOYEE

E.L. EACH ACCIDENT

ER
OTH-

STATUTE
PER

LIMITS(MM/DD/YYYY)
POLICY EXP

(MM/DD/YYYY)
POLICY EFF

POLICY NUMBERTYPE OF INSURANCELTR
INSR

DESCRIPTION OF OPERATIONS / LOCATIONS / VEHICLES  (ACORD 101, Additional Remarks Schedule, may be attached if more space is required)

EXCESS LIAB

UMBRELLA LIAB $EACH OCCURRENCE

$AGGREGATE

$

OCCUR

CLAIMS-MADE

DED RETENTION $

$PRODUCTS - COMP/OP AGG

$GENERAL AGGREGATE

$PERSONAL & ADV INJURY

$MED EXP (Any one person)

$EACH OCCURRENCE
DAMAGE TO RENTED

$PREMISES (Ea occurrence)

COMMERCIAL GENERAL LIABILITY

CLAIMS-MADE OCCUR

GEN'L AGGREGATE LIMIT APPLIES PER:

POLICY PRO-
JECT LOC

CERTIFICATE OF LIABILITY INSURANCE DATE (MM/DD/YYYY)

CANCELLATION

AUTHORIZED REPRESENTATIVE

ACORD 25 (2016/03)
© 1988-2015 ACORD CORPORATION.  All rights reserved.

CERTIFICATE HOLDER

The ACORD name and logo are registered marks of ACORD

HIRED
AUTOS ONLY
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Vendor Questionnaire 
RFP #21.7 – Athletic Equipment & Wall Mats 

Instructions 

 
 

 
 Vendor Questionnaire – Name of 

Company
 

The following sections will need to be completed before submission and submitted as one (1) single PDF 
titled “Vendor Questionnaire – Name of Company”: 
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Name of Company: 
 
Company Address: 
 
City, State, Zip code: 
 
Website: 
 
Phone:  

Provide the following company contacts that will be working with this anticipated contract.  Include name, email, and 
phone number(s). 

Name Email Phone 
General Manager 
Contract Manager 
Sales Manager 
Marketing Manager 
Customer Service 
Manager 
Account Manager(s) 

List who will be responsible for receiving updated membership lists. 
Name Email Phone 

List who will be responsible for submitting sales reports and administrative fee payments every quarter. 
Name Email Phone 

List who will be responsible for conducting audits as requested by CPC. 
Name Email Phone 

Identify any business types/classifications that your company holds.  *Submit documentation in PDF format to verify 
business status (see bid checklist). 

x Business Type/Classification x Business Type/Classification

Company Information 
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1. Provide a brief background of your organization, including the year it was founded (1-2 paragraphs max.). 

2. Provide evidence of what your company is doing to remain viable in the industry. 

3. Describe your current locations, staffing levels, and the number of staff that will be dedicated to the resulting 
contract if awarded. 

4. Describe your company’s logistics (experience, production, distribution of products, warehouse inventories 
and delivery systems used) that should be considered in your ability to deliver on-time quality products to CPC 
participating agencies. 

5. Describe your customer retention (i.e. customers who are served that continue to be repeat customers).   

6. Describe the number of agencies your organization, on average, provides athletic equipment and/or wall mats 
for each year in the states outline in this solicitation? 

7. Is your organization able to service all areas and eligible agencies as outlined in this solicitation?  If no, explain 
why your organization is not able to service a particular area and/or state. 

8. Provide a list of other contracts your organization has in place that could be accessed by our membership for 
your services (e.g. other consortiums) in the states outlined in this solicitation?   

9. Provide a list of governmental, educational, and cooperative contracts that your company holds outside the 
states outlined in this solicitation. 

Qualifications & Experience (80 points) 
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10. List the agencies, if any, you would exempt from this contract (i.e. current agencies that you are currently 
serving that will be exempt from pricing submitted with this proposal). 

1. Describe how your company markets directly to potential customers. 

2. Describe marketing collateral, sales campaigns, events, conferences (virtual/in-person) attended that have 
been successful for your organization in the past.   

3. Describe and submit a marketing plan that would describe, at a minimum, the following:  process on how the 
contract will be launched to current and potential agencies, the ability to produce and maintain full-color print 
advertisements in camera-ready electronic format, including company logos and contact information, 
anticipated contract announcements, planned advertisements, industry periodicals, other direct, or indirect 
marketing activities promoting the awarded contract, and how the contract award will be displayed/linked on 
your organization’s website.  You can submit any support/sample materials as Exhibit A – Marketing Plan. 

4. Describe how your company will position this contract to CPC’s participating agencies if awarded. 

5. Describe how you plan to inform and train your personnel on the details and promotion of the contract.  
Describe how your organization plans to utilize your marketing and sales staff with this anticipated contract. 

1. Indicate the level of support your company will offer on this contract category.  
 

Marketing & Partnership (40 points) 

Financials & Level of Support (15 points) 
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If OTHER, describe how the pricing submitted differs from individual entities or other purchasing consortiums: 

2. Has your company and/or any proposed subcontractors been involved in any alleged significant prior or 
ongoing contract failures, contract breaches, any civil or criminal litigation or investigation pending within the 
last five (5) years? 

 
  Yes X No 
 
If YES, document thoroughly and list any contract in which your organization has been found guilty or liable, or 
which may affect the performance of the services. 
Click or tap here to enter text. 

3. Has your company been disbarred and or suspended in doing business within the United States? 
 
  Yes X No 
 
If YES, list what states, the reason for debarment and/or suspension, and its effective dates. 
Click or tap here to enter text. 

1. Describe your company’s ability to provide maintenance, support, and repair services for the proposed 
products.  Describe how a participating agency would seek maintenance and obtaining required pieces should 
equipment fail. 

2. Describe your warranty program, including any conditions and requirements to qualify claims procedure and 
overall structure.  Describe warranty coverage, restrictions/limitations, and any possible travel expenses. 

1. Provide a narrative description of the products and services you are offering in your proposal. 

2. Describe what differentiates your company from your competitors.  Describe your differences regarding sales, 
service, installation, technology, and product line. 

Warranty (20 points) 

Industry Specific Information (100 points) 
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3. Describe how your company works with participating agencies to fulfill their needs and wants regarding 
athletic equipment and wall mats (i.e. site visits, quotes, communication, drawings, approval). 

Hi 
Nick – 

Thank you for contacting H&B for your wrestling room wall pad needs.  I’m sorry to hear you were written up by the 
Fire Marshal, but given the new code it was inevitable. 

I have seen applications where old wrestling mats have been used as wall padding, but I’ve never been involved in the 
installation.  My concerns would be possible shrinking of the mats over time, aesthetics and lasting adhesion to the 
wall/substrate.  The attached photos of White Bear Lake HS show delamination at the columns and corners as well as 
“wavy” tops and bottoms).  Standard wall pads, in my opinion, look cleaner and allow for replacement of a single 
panel in the event of damage. 

NFPA 286 wall pads run about $200 per pad installed if purchased through CPC (freight and quantity cause the actual 
price to vary a bit).  Logo pads ADD $100 per pad (full color, requires hi-res digital artwork).  If you’re in need of a firm 
quote, forward the room dimensions and some photos, or I’d be happy to stop up and measure if needed.  I wouldn’t 
be able to stop in until late next week or early the week of June 10. 

I’ve attached photos of some recent installs for reference or feel free to stop down at New York Mills as we replaced 
theirs in 2017. 

Feel free to phone or email and let me know how I can help. 

Hi Nick – 
 
I apologize for the delay, but my manufacturer took a bit longer than I thought. 
 
Please see attached for pricing of each room separately, both rooms combined and a separate ADD for H&B to demo 
both rooms (same time as the install of the new).  I allowed for toggle anchors in the Lower Room and priced with LTL 
freight where I’d need you staff to offload and hold until we could be onsite to install (there’s a $300 add to go to 
dedicated freight with a set drop time if preferred). 
 
Please review and phone or email with any questions or if there’s anything else I can to do to help. 

 Hi Nick, 
 
No worries! I was going to remind you once school got going again.  Forward it when you can and I'll get it processed 
asap.  We'll have to get creative on scheduling knowing the foam lead time is currently running about 6 weeks. 

Hi Nick – 
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The plan would be to demo the Lower room first begging the week of October 28 and complete the install of the new 
pads in the Lower room in time for the start of wrestling.  We’d then move to the Upper room.  All of this is 
dependent on confirmation my manufacturer can get the pads there on time.  If not, we’ll have to look at a plan B. 
 
Part of getting the pads there in time hinges on getting the logos approved.  If we could get some help with the demo 
I’m fine with eating the extra cost for the logos sent yesterday.  The total we’d bill would be $39,950. 
 
Let me know if this works for you and if the logos are what you and your coaches have in mind or if you’d like to see 
any changes. 
 

 

       
 

4. Describe your proposed order process (from start to finish) for this proposal and contract award.  Specify if you 
will be including a dealer network and how they will be involved. 
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5. Describe your company’s allowed methods for payment and if any fees are assessed for those methods.  Also 
describe how your company works with agencies to determine payment terms. 

 

6. Describe your delivery policy and lead time required from an agency placing an order to receipt of delivery. 

7. Describe in detail your proposed exchange and return program(s) and policy(s). 

 

8. Describe the duties of your installation team(s), project roles, and any applicable certifications your installers 
hold. 

9. Describe any “added value” attributes being offered to CPC and its participating agencies when purchasing 
services through your company.  Describe any “value-adds” that are exclusive to CPC and the potential resulting 
contract. 

10. Describe any self-audit process/program you plan to employ to verify compliance with your anticipated 
contract with CPC. 
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1. List any additional stipulations and/or requirements your company requests that are not covered in the RFP. 

2. List any exceptions your company is requesting to the terms outlined in the Technical Specifications.  
Respondents must include the following when requesting exceptions: 

 RFP section number and page number 
 Describe the exception 
 Explanation of why this is an issue 
 A proposed alternative to meet the needs of participating agencies and the cooperative 

Provide three (3) references that have purchased athletic equipment and wall mats from your company within the 
last two (2) years.  References from the CPC’s tri-state area are preferred.  A contact name, phone number and 
email will be required.  *Note, ensure your references are prepared to communicate with a representative from 
CPC.  Failure to confirm a reference of your company’s past work may affect your evaluation. 

Reference #1 – Company Name 
Service/Product Purchased 

Year of Purchase 
Reference Contact 
Phone  
Email 

Reference #2 – Company Name 
Service/Product Purchased 
Year of Purchase 
Reference Contact 
Phone  
Email 

Reference #3 – Company Name 

References  (15 points) 

Exceptions & Deviations (10 points) 
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Service/Purchase Purchased 
Year of Purchase 
Reference Contact 
Phone  
Email 

“Hello Jami, you could definitely use Monroe Schools or myself as a reference. Thanks and have a great day, Rich” 

1. Exhibit A – Marketing Plan – Name of Company 

A marketing plan would describe, at a minimum, the following: process on how the contract will be launched to current 
and potential agencies, the ability to produce and maintain full-color print advertisements in camera-ready electronic 
format, including company logos and contact information, anticipated contract announcements, planned advertisements, 
industry periodicals, other direct, or indirect marketing activities promoting the awarded contract, and how the contract 
award will be displayed/linked on the Vendor’s website

2. Exhibit B – Letter/Line of Credit – Name of Company  

3. Exhibit C - State(s) Contractor’s License - Name of Company 

 Exhibit D – Wall Mat Specifications – Name of Company

Additional Requirements  



 
 
MARKETING PLAN: RFP #21.7 – Athletic Equipment & Wall Mats 

 
 

H&B Specialized Products, Inc. (H&B) is a distributor, installer and service provider which represents 
national manufacturers of custom athletic equipment and wall padding in the education and municipal 
markets. H&B’s geographic market is largely dictated by the availability of product lines, preferably 
through exclusive distribution agreements, and consists primarily of Minnesota, Wisconsin, North Dakota 
and, on a limited basis, South Dakota. Entry in the market is achieved via three methods 1) Competitive 
pricing through public bidding, 2) Dedicated sales force concentrated on consultative, direct to owner 
sales, 3) Partnering with a purchasing cooperative with a membership aligned with H&B’s market. 
 
H&B Specialized Products’ CPC RFP #21.7 – Athletic Equipment & Wall Mats goal is to increase market 
presence to member and potential agencies with existing products and services.  The goal is to grow 
agency purchasing by 25% (based on a prior four year average of $200,000/ year).  This will be 
achieved through coordinated marketing strategies designed to educate member agencies to the 
availability and benefit of purchasing through the contract: 
 

o H&B website promotion of contract with link to CPC website “Why Purchase Through A 
CPC Contract”:  

 
 Cost Savings 

 Case study comparison of purchasing with/without the contract 
 Convenience 

 Single point of contact 
 Streamlined delivery process (H&B coordinates all aspects of purchase 

from supplier) 
 Timeliness 

 Eliminate the need for receiving and comparing multiple bids 
 Expertise 

 Purchaser communicates directly with expert salespeople 
o Product knowledge 
o Solution analysis 
o Prior experience  

 
o H&B website to have links to suppliers/manufacturers websites 

 
 
 
 
 



 
2 

 
o H&B to provide supplier/manufacturer literature and collateral as needed 

 
 

o H&B booth/presence at CPC town hall and vendor events (virtual/hopefully in person) 
 Display CPC flag at booth 
 Label literature with CPC Contract #21.7 sticker 
 Promote CPC purchasing to attendees 

 
o CPC website & social media promoting H&B: 

 Link to H&B/Supplier produced webinars with social media mentions 
 Preventative maintenance & service 
 New products 

 
 How to 

 
 Add clickable icons of the Contract Categories front and center of the Home Page 

which link directly to H&B’s contract and CPC webpage to better help member and 
prospective agencies locate the products/services for which it is searching 

 Link to H&B’s website for actual project/product photos or populate CPC list with 
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links to photos – pictures are worth a thousand words 

 
 Add Testimonial icon to link to H&B’s website testimonials 

 Video and written testimonials of actual agency purchases/experiences 
 
o CPC Newsletter 

 H&B to provide camera-ready ads 

 
 H&B to provide camera-ready new product ads (when applicable)  

 
 H&B to provide contact information for testimonials 

 
o CPC & H&B booths at various member agency trade shows (virtual/hopefully in person) 
 
o CPC monthly/quarterly email blast promoting all vendors in each of the 12 Categories 

 H&B to provide a camera-ready logo to link to H&B website from the email blast 
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 H&B to provide a camera-ready ad (as needed) 
 

o H&B email blasts 
 Promotions indicating additional savings purchasing through the contract 
 Seasonal service reminders reminding purchase can be made through the contract 

 
o H&B sales force 

 Dedicated WI salesperson 
 Dedicated service salesperson 
 Consultative expertise 
 Priority is developing and maintaining long term relationships 

 
 

H&B Specialized Products  
6560 Edenvale Boulevard 
Eden Prairie, MN 55346  

952-374-6110    952-374-6111 fax 
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Confidentiality Agreement 
 

  
 
The undersigned reader acknowledges that the information provided by H&B Specialized 
Products in this marketing plan is confidential; therefore, reader agrees not to disclose it 
without the express written permission of H&B Specialized Products.    
 
It is acknowledged by reader that information to be furnished in this marketing plan is in 
all respects confidential in nature, other than information which is in the public domain 
through other means and that any disclosure or use of same by reader, may cause serious 
harm or damage to H&B Specialized Products.   
 
Upon request, this document is to be immediately returned to H&B Specialized Products.  
 
___________________ Signature   
 
___________________Name (typed or printed)   
 
___________________Date   
 
This is a marketing plan. It does not imply an offering of securities. 
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GOVERNOR 
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SECRETARY 

Division of Facilities Development and 
Management  
Post Office Box 7866 
Madison, WI  53707-7866 
Voice (608) 266-2731 
Fax (608) 267-2710   

 

WISCONSIN IS OPEN FOR BUSINESS  
Wisconsin.gov 

April 17, 2018 
 
H&B Specialized Products, Inc. 
Attn: Jami Anderson 
6560 Edenvale Blvd. 
Eden Prairie, MN 55346 
 
 
Dear Jami: 
 
Thank you for applying for Division of Facilities Development and Management (DFDM) contractor re-certification. 
 
DFDM reviewed your updated application and has issued a re-certification decision. 
 
H&B Specialized Products, Inc. is re-certified to bid in the following division of work up to the following threshold: 
 
Division of Work Bid Threshold (Per Project) 
Other: Small Projects $300,000 
 
You are re-certified to bid on projects in the Small Project Program (total project budget of $300,000 or less). 
 
When submitting your bid, please use your company name (H&B Specialized Products, Inc.) as certified.  Please do 
not submit a bid outside of your certified division of work and/or over your certified bid amount threshold (per 
project) as these bids will be rejected.  Your new certification is valid until April 17, 2020.  At that point, you will need 
to apply again for re-certification. 
 
We look forward to your continued business.  Please email us at dfdcertification@wisconsin.gov if you have any 
questions. 
 
Sincerely, 
 
 
Division of Facilities Development and Management 
 
Wisconsin Department of Administration 
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H&B SPECIALIZED PRODUCTS, INC. 
 

WP-1: NFPA 286 & ASTM F2440 COMPLIANT WALL PADDING 
 
 
Wall padding standard size shall be 6' x 2' with 1" nailing margin on top and bottom of each 
panel. Pads shall be constructed using XX-Firm, 2” thick. 6 lbs. density neoprene foam 
cemented to 3/8" oriented strand board. 

 
Cover material shall be 16 oz. coated premium vinyl engineered to meet the stringent criteria 
set by the Customer Product Safety Commission (CPSC) in regards to lead and phthalate 
content. Additionally, it is is designed with UV, anti-mildew, and FR treatments to meet or 
exceed NFPA-701 and the rigid standard of ASTM E-84 "Class A".  Performance characteristics 
include: 
 
Grab Tensile – 450 x 505 lbs./1” 
Tongue Tear – 75 x 75 lbs./1” 
Adhesion – 25 lbs./2” 
 
Vinyl shall be available in white, yellow, camel, orange, flair red, rich red, dark maroon, Kelly 
green, forest green, sky blue, champion blue, royal blue, navy, galaxy grey, black. 

 
Custom padding (thickness, material, and color) and size of padding (height and width) must have 
written description. Custom cutting and fitting of padding may be done in field to insure proper fit. 
Furring strips by others. 

 
ACCESSORIES 
Molded Wall Pad Cutout Kit molded of flexible, flame retardant, plasticized PVC compound which 
conforms to the following specifications; 
1.  Flammability Standard UL-94V-1 
2.  90 durometer (flexibility) 
3.  Color: Gray 
4. Sizes: Single 3” x 5-1/8”, Double 5-1/8” x 5-1/8” 
 
WALL ATTACHMENT TRIMS AND HARDWARE 
Most H&B Specialized Products wall padding may be attached with special attachment trims 
and hardware.  Contact your local authorized representative for assistance. 

 
 
 
 
 
 
 
 
 
 

Subject to design change and current manufacturing practices. Revised 
February 26, 2018  ©2018 H&B Specialized Products, Inc. 
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MODEL 4133 
 

CLASS “A” 
IMPACT2440FR FIRE RETARDANT WALL PADDING 

 
 
Wall padding standard size shall be 6' x 2' with 1" nailing margin on top and bottom of each 
panel. Nailing margin reduces foam height from 6’ [1.8 m] to 5’-10” [1.77 m].  Pads shall be 
constructed using 2” thick CR SafGuard extra extra firm fire retardant neoprene foam, as 
manufactured and patented by Chestnut Ridge Foam, Inc. or equal, and meeting ASTM E84 with 
a Class A rating meeting Flame-Spread Index of 25 or less, and Smoke Development index of 
450 or less.  Foam shall be cemented to 7/16” oriented strand board. 

Cover material shall be 14-ounce polyester laminated vinyl as manufactured by Value Vinyls or 
equal, attached to backing with staples every two inches. Vinyl to be flame retardant material 
meeting ASTM 84, with a Class A rating.  

Vinyl shall be available in white, yellow, orange, red, kelly green, forest green, royal blue, 
marine blue, navy blue, gray, black, maroon, beige, teal and purple. 

See model number code chart for specific model number. Custom padding (thickness, material, 
and color) and size of padding (height and width) must have written description. 

Custom cutting and fitting of padding may be done in field to insure proper fit. Furring strips by 
others. 

Product tested per ASTM F1292-09 and meets all requirements of ASTM F2440-11. 

ACCESSORIES 

WALL ATTACHMENT TRIMS AND HARDWARE 

Most wall padding may be attached with special attachment trims and hardware.  See the wall 
padding section in the specification manual. 

CERTIFICATIONS: 

ASTM E84 Class A Fire Rating 
NFPA 286 
ASTM F2440-11 
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Vendor Forms & Signatures 
RFP #21.7 – Athletic Equipment & Wall Mats 

Instructions 
Contained herein are forms and information required by the Cooperative Purchasing Connection (CPC).  Please 
note, while some information is merely informational, some will be used during the evaluation and vetting process. 
 
To submit the required forms, follow these steps: 

1. Read the document in its entirety. 
2. Complete all questions and forms. 
3. Save all pages in the correct order to a single PDF format titled “Vendor Forms & Signatures – Name of 

Company”. 
4. Submit the forms in the required format with all necessary signatures in Public Purchase.   

 
 
The following sections will need to be completed prior to submission and submitted as one single PDF 
titled “Vendor Forms & Signatures – Name of Company”: 
 

1. Addendum Acknowledgement 
2. Contract Offer & Award
3. Uniform Guidance “EDGAR” Certification Form 
4. Subcontractor Utilization Form 
5. Solicitation Checklist
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Instructions:  When a purchasing agency seeks to procure goods and services using funds under a federal grant or 
contract, specific federal laws, regulations, and requirements may apply in addition to those under state law.  This 
includes, but is not limited to, the procurement standards of the Uniform Administrative Requirements, Cost 
Principles and Audit Requirements for Federal Awards, 2 CFR 200, referred to as the “Uniform Guidance” or new 
“EDGAR”.  All Vendors submitting proposals must complete this EDGAR Certification form regarding the Vendor’s 
willingness and ability to comply with certain requirements, which may be applicable to specific agency purchases 
using federal grant funds.   
 
For each of the items below, the Vendor will certify its agreement and ability to comply, where applicable, by having 
the Vendor’s authorized representative check, initial the applicable boxes, and sign the acknowledgment at the end 
of this form.  If a Vendor fails to complete any item of this form, CPC will consider and may list the response, as the 
Vendor is unable to comply.   A “No” response to any of the items below may influence the ability of a purchasing 
agency to purchase from the Vendor using federal funds.   

1. Violation of Contract Terms and Conditions 
Provisions regarding Vendor default are included in CPC’s terms and conditions.  Any contract award will be 
subject to such terms and conditions, as well as any additional terms and conditions in any purchase order, 
ancillary agency contract, or construction contract agreed upon by the Vendor and the purchasing agency, which 
must be consistent with and protect the purchasing agency at least to the same extent as CPC’s terms and 
conditions.  The remedies under the contract are in addition to any other remedies that may be available under 
law or in equity. 

2. Termination for Cause of Convenience 
For a participating agency purchase or contract in excess of $10,000 made using federal funds, you agree that the 
following term and condition shall apply:
 
The participating agency may terminate or cancel any purchase order under this contract at any time, with or 
without cause, by providing seven (7) business days in advance written notice to the Vendor.  If this agreement is 
terminated in accordance with this paragraph, the participating agency shall only be required to pay the Vendor
for goods and services delivered to the participating agency prior to the termination and not otherwise returned 
in accordance with the Vendor’s return policy.  If the participating agency has paid the Vendor for goods and 
services provided as the date of termination, the Vendor shall immediately refund such payment(s). 
 
If an alternate provision for termination of a participating agency’s purchase for cause and convenience, including 
the manner by which it will be affected and the basis for settlement, is in the participating agency’s purchase order, 
ancillary agreement or construction contract agreed to by the Vendor, the participating agency’s provision shall 
control. 

3. Equal Employment Opportunity
Except as otherwise provided under 41 CFR Part 60, all participating agency purchases or contract that meet the 
definition of “federally assisted construction contract” in 41 CFR Part 60-1.3 shall be deemed to include the equal 
opportunity clause provided under 41 CFR 60-1.4(b), in accordance with Executive Order 11246, “Equal 
Employment Opportunity” (30 FR 12319, 12935, 3 CFR Part, 1964-1965 Comp., p. 339), as amended by Executive 
Order 11375, “Amending Executive Order 11246 Relating to Equal Employment Opportunity,” and implementing 
regulations at 41 CFR Part 60,  “Office of Federal Contract Compliance Programs, Equal Employment Opportunity, 
Department of Labor.” 
 
The equal opportunity clause provided under 41 CFR 60-1.4(b) is hereby incorporated by reference.  Vendor 
agrees that such provision applies to any participating agency purchase or contract that meets the definition of 

Uniform Guidance “EDGAR” Certification Form
200 CRF Part 200
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“federally assisted construction contract” in 41 CFR Part 60-1.3 and Vendor agrees that it shall comply with such 
provision.  
 
4. Davis Bacon Act 
When required by Federal program legislation, Vendor agrees that, for all participating agency contracts for the 
construction, alteration, or repair (including painting and decorating) of public buildings or public works, in excess 
of $2,000, Vendor shall comply with the Davis-Bacon Act (40 U.S.C. 3141-3144, and 3146-3148) as supplemented 
by Department of Labor regulations (29 CFR Part 5, “Labor Standards Provisions Applicable to Contracts Covering 
Federally Financed and Assisted Construction”).  In accordance with the statute, the Vendor is required to pay 
wages to laborers and mechanics at a rate not less than the prevailing wages specific in a wage determinate made 
by the Secretary of Labor.  In addition, the Vendor shall pay wages not less than once a week. 
 
Current prevailing wage determinations issued by the Department of Labor are available at www.wdol.gov.  
Vendor agrees that, for any purchase to which this requirement applies, the award of the purchase to the Vendor 
is conditioned upon Vendor’s acceptance of wage determination. 
 
Vendor further agrees that is shall also comply with the Copeland “Anti-Kickback” Act (40 U.S.C. 3145), as 
supplemented by Department of Labor regulations (29 CFR Part 3, “Contractors and Subcontractors on Public 
Building or Public Work Financed in Whole or in Part by Loans or Grants from the United States”).  The Act 
provides that each construction completion, or repair of public work, to give up any part of the compensation to 
which he is otherwise entitled under his contract of employment, shall be defined under this title or imprisoned 
not more than five (5) years, or both. 

 
5. Contract Work Hours and Safety Standards Act 
Where applicable, for all participating agency purchases in excess of $100,000 that involve the employment of 
mechanics or laborers, Vendor agrees to comply with 40 U.S.C. 3702 and 3704, as supplemented by Department 
of Labor regulations (29 CFR Part 5).  Under 40 U.S.C. 3702 of the Act, Vendor is required to compute the wages of 
every mechanic and laborer on the basis of a standard workweek of 40 hours.  Work in excess of the standard 
workweek is permissible provided that the worker is compensated at a rate of not less than one and a half times 
the basic rate of pay for all hours worked in excess of 40 hours in the workweek.  The requirements of the 40 U.S.C. 
3704 are applicable to construction work and provide that no laborer or mechanic must be required to work in 
surroundings or under working conditions that are unsanitary, hazardous or dangerous.  These requirements do 
not apply to the purchase of supplies, materials or articles ordinarily available on the open market, or contracts 
for transportation or transmission of intelligence. 

 
6. Right to Inventions Made Under a Contract or Agreement 
If the participating agency’s federal award meets the definition of “funding agreement” under 37 CFR 401.2(a) and 
the recipient or sub-recipient wishes to enter into a contract with a small business firm or nonprofit organization 
regarding the substitution of parties, assignment or performance or experiments, developmental or research work 
under the “funding agreement,” the recipient or sub-recipient must comply with the requirements of 37 CFR Part 
401, “Rights to Inventions Made by Nonprofit Organizations and Small Business Firms Under Government Grants, 
Contracts and Cooperative Agreements,” and any implementing regulations issued by the awarding agency. 

 
7. Clean Air Act and Federal Water Pollution Control Act 
Clean Air Act (42 U.S.C. 7401-7671q.) and the Federal Water Pollution Control Act (33 U.S.C. 1251-1387), as 
amended, contracts and subgrants of amounts in excess of $150,000 must contain a provision that requires the 
non-Federal award to agree to comply with all applicable standards, orders, or regulations issued pursuant to the 
Clean Air Act (42 U.S.C. 7401-7671q.) and the Federal Water Pollution Control Act, as amended (33 U.S.C. 1251-
1387).  Violations must be reported to the Federal awarding agency and the Regional Office of the Environmental 
Protection Agency (EPA).  When required, the Vendor agrees to comply with all applicable standards, orders, or 
regulations issued pursuant to the Clean Air Act and the Federal Water Pollution Control Act. 
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8. Debarment and Suspension 
Debarment and Suspension (Executive Orders 12549 and 12689), a contract award (see 2 CFR 180.222) must not 
be made to parties listed on the government-wide exclusions in the System for Award Management (SAM), in 
accordance with OMB guidelines at 2 CFR 180 that implement Executive Orders 12549 (3 CFR Part 1966 Comp. p. 
189) and 12689 (3 CFR Part 1989 Comp. p. 235), “Debarment and Suspension.”  SAM exclusions contain the names 
of parties debarred, suspended, or otherwise excluded by agencies, as well as parties declared ineligible under 
statutory or regulatory authority other than Executive Order 12549.  Vendor certifies that the Vendor is not 
current listed and further agrees to immediately notify AEPA and all participating agencies with pending 
purchases or seeking to purchase from the Vendor if Vendor is later listed on the government-wide exclusions in 
SAM, or is debarred, suspended, or otherwise excluded by agencies or declared ineligible under state statutory or 
regulatory authority other than Executive Order 12549. 

 
9. Byrd Anti-Lobbying Amendment 
Byrd Anti-Lobbying Amendment (31 U.S.C. 1352), Vendors that apply or bid for an award exceeding $100,000 
must file the required certification. Each tier certifies to the tier above that it will not and has not used Federal 
appropriated funds to pay any person or organization for influencing or attempting to influence an officer or 
employee of any agency, a member of Congress, officer or employee of Congress, or an employee of a member of 
Congress in connection with obtaining any Federal contract, grant or any other award covered by 31 U.S.C. 1352.  
Each tier must also disclose any lobbying with non-Federal funds that take place in connection with obtaining any 
Federal award.  Such disclosures are forwarded from tier to tier up to the non-Federal award. 

 
10. Procurement of Recovered Materials 
For participating agency purchases utilizing Federal funds, Vendor agrees to comply with Section 6002 of the Solid 
Waste Disposal Act, as amended by the Resource Conservation and Recovery Act where applicable and provide 
such information and certifications as a participating agency may require to confirm estimates and otherwise 
comply.  The requirements of Section 6002 include procuring only items designated in guidelines of the 
Environmental Protection Agency (EPA) at 40 CFR Part 247 that contain the highest percentage of recovered 
materials practicable, consistent with maintaining a satisfactory level of competition, where the purchase price of 
the item exceeds $10,000 or the value of the quantity acquired during the preceding fiscal year exceeded $10,000; 
procuring solid waste management services in a manner that maximizes energy and resource recovery, and 
establishing an affirmative procurement program for procurement of recovered materials identified in the EPA 
guidelines. 

 
11. Profit as a Separate Element of Price 
For purchases using federal funds in excess of $150,000, a participating agency may be required to negotiate profit 
as a separate element of the price.  See 2 CFRR 200.323(b).  When required by a participating agency, the Vendor 
agrees to provide information and negotiate with the participating agency regarding profit as a separate element 
of the price for a particular purchase.  However, Vendor agrees that the total price, including profit, charged by 
the Vendor to the participating agency shall not exceed the awarded pricing, including any applicable discount, 
under the Vendor’s contract with CPC. 

 
12. General Compliance with Participating Agencies 
In addition to the foregoing specific requirements, Vendor agrees, in accepting any purchase order from a 
participating agency, it shall make a good faith effort to work with participating agency to provide such 
information and to satisfy requirements as may apply to a particular purchase or purchases including, but not 
limited to, applicable record keeping and record retention requirements as noted in the Federal Acquisition 
Regulation, FAR 4.703(a).   
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From: Jami Anderson
To: Lisa Truax
Subject: RE: RFP #21.7 - Follow Up Questions - H&B Specialized
Date: Wednesday, November 4, 2020 2:20:09 PM
Attachments: image001.png

image002.png

Hi Lisa –
 
Please see below for responses (in red).  Hopefully this helps clarify, but as always don’t hesitate to
email or phone my cell with additional questions or the need for more information.
 
Best Regards,
 
Jami Anderson
H&B Specialized Products, Inc.
952-412-4427
janderson@hbsponline.com
 

From: Lisa Truax <ltruax@lcsc.org> 
Sent: Wednesday, November 4, 2020 1:31 PM
To: Jami Anderson <janderson@hbsponline.com>
Cc: Lisa Truax <ltruax@lcsc.org>
Subject: RFP #21.7 - Follow Up Questions - H&B Specialized
 
Hi Jami,
CPC and the evaluation committee have a few follow-up questions about your response to RFP
#21.7.  Please review and respond via email to the questions below no later than 1 p.m. CT,
Thursday, November 5, 2020.
 

Vendor Questionnaire
Qualifications and Experience

1. Question #7 – Please explain how you envision the partnership with the PSS Dealer,
Combined Building to service South Dakota will happen.  How will they be told or
educated on the contract? H&B is able to administer the contract directly in South
Dakota, but Combined Building is PSS’s Dealer, and I’m not comfortable taking work
from them or confusing their customers. As a result, I feel it’s best to allow Combined
Building to process and fulfill CPC orders directly without adding any additional cost to
member agencies (i.e. commission or spiff to Combined should H&B take the orders).  I
will facilitate educating Curt Boehmer and his staff on the benefits and requirements of
the contract including ensuring the member agencies receive the correct pricing and
collecting and remitting the 2% administrative fee.  I know this creates a unique
situation, but I’m confident a solution can be reached which fits within the auspices of
the contract (and ultimately benefits the member agencies).

2. Question #10 – Please further explain what “agency pricing requests not initiated by



CPC” means.  To receive CPC pricing, a member agency is required to request pricing
and issue a purchase order through/referencing the contract.  H&B is asked to bid to
member agencies without referencing or the guarantee of purchasing through the
contract.  For these requests, H&B reserves the right to price differently than the pricing
included in the schedule.

Financials & Level of Support
1. Question #1 – Confirm that the discount offered to CPC's participating agencies is

essentially the same you would offer to any other agency.  If it is the same, what is the
value of the resulting contract?  Technically the pricing is less, but the 2% administrative
fee results in it essentially being the same as what would be priced to a member agency
outside the contract and pricing schedule.  Without the 2% fee it would be a 2% savings. 
H&B’s pricing is very competitive at all times given the competition in the market and
my belief that, while I’m in business to make money, member agencies deserve fair
pricing while still affording quality products and services.

 
Industry-Specific Information

1. Question #9 – Please explain why the private label H&B wall padding is not available for
publicly bid projects.  Are they available through direct buy?  If so, what’s the difference
in the mode of purchase.  H&B can publicly bid projects with the private label padding,
but publicly bid projects typically require CAD submittal drawings for approval/review
by an architect.  Unfortunately, H&B has limited CAD capabilities and resources.
 Additionally, publicly bid projects typically include other products (i.e. basketball
backstops, divider curtains, volleyball equipment, etc.), and it makes sense to include
PSS’s wall pads to consolidate freight.

 
 
Lisa Truax
 

Lisa M. Truax
Procurement Solutions Coordinator
218.737.6535 (direct) | 888.739.3289
www.purchasingconnection.org 
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Exhibit A 
Master Score Sheet  

Criteria Points  

Total Technical Points 280  
Proceed to Pricing Evaluation? Yes/No  

Total Pricing Points 220  
Total Score 500  

H&B Specialized Products 
Criteria Points Average Points Awarded 

Total Technical Points 280 242 

Total Pricing Points 220 210 
Total Score 500 452 
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